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PREFACE 

This  study  of  the  availability  and  merchandising  of  poultry  in  retail 
stores  is  a  part  of  a  broad  program  of  research  to  help  expand  markets  and 
reduce  the  costs  of  marketing  farm  products.  Hhe  information  concerning 
unexploited  potential  outlets  for  poultry  will  aid  producers  and  their 
organizations  in  efforts  to  obtain  greater  availability  of  their  product  in 
the  market.  The  analysis  of  practices  of  merchandising  poultry  should  be 
helpful  to  distributors  and  retailers,  as  well  as  producer  organizations, 
in  planning  more  effective  merchandising  programs. 

This  is  chiefly  a  statistical  report.  Reasons  for  unavailability  of 
poultry  in  a  high  percentage  of  certain  classes  of  retail  stores  were  not 
ascertained.  The  material  provides  basic  information  for  detailed  analysis 
by  poultry  specialists,  in  addition  to  indicating  areas  of  strength  and 
weakness  in  the  retail  distribution  of  poultry  meat. 

Many  retail  food  organizations  furnished  the  basic  data.  Die  Bureau 
of  the  Census  collected  and  tabulated  the  data  for  this  study.  Ralph  S. 
Woodruff,  Chief,  Statistical  Methods  Branch,  Business  Division,  Bureau  of 
the  Census,  developed  the  sample  design. 

This  study  was  conducted  by  the  Market  Development  Branch,  Marketing 
Research  Division,  Agricultural  Marketing  Service. 
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POULTRY  AVAILABILITY  AMD  MERCHANDISING  IN  RETAIL  STORES 

By  Robert  W.  Allewelt  and  Mardy  Myers,  agricultural  economists, 
Market  Development  Branch,  Marketing  Research  Division, 
Agricultural  Marketing  Service 


SUMMARY 

Availability  of  poultry  and  extent  of  use  of  selected  merchandising 
techniques  for  poultry  in  most  of  the  Nation's  retail  food  stores  were 
determined  through  a  national  survey  of  about  6,300  stores  during  1  week  in 
October  1956  •  The  sample  was  designed  to  represent  about  93  percent  of  all 
retail  food  stores  in  the  United  States  and  an  estimated  63  percent  of  the 
dollar  volume  of  food  moved  at  retail.  Chains  having  11  or  more  stores  were 
excluded  from  the  survey  on  the  assumption  that  most  such  organizations  gen- 
erally handle  all  kinds  of  poultry;  in  addition,  certain  retail  food 
establishments  such  as  delicatessens  were  excluded. 

Major  emphasis  is  placed  on  broilers  and  fryers,  but  the  study  also 
provides  comparisons  of  important  elements  in  the  retailing  of  stewing  and 
other  chickens  and  of  turkeys  by  regions;  by  size  of  city;  and  by  kind, 
sales  volume,  and  management  of  stores. 

Fresh  Broilers  and  Fryers:  Many  potential  retail  outlets  for  fresh 
broilers  and  fryers  do  not  handle  the  product.  Only  5h  percent  of  the  stores 
surveyed  made  fresh  broilers  and  fryers  available  to  consumers.  The  propor- 
tion of  stores  handling  the  product  varied  only  moderately  by  major  regions 
of  the  country.  Availability  was  somewhat  greater  in  large  cities  than  in 
small  towns  and  rural  areas.  But  the  percentage  of  stores  handling  fresh 
broilers  and  fryers  increased  significantly  with  size  of  store. 

Just  over  half  of  the  independent  stores  surveyed  and  6k  percent  of  the 
chain  stores  included  in  this  survey  (2  to  10  units)  handled  fresh  broilers 
and  fryers.  By  kind  of  business,  the  percentages  of  independent  establish- 
ments handling  fresh  broilers  and  fryers  were:  70  percent  for  grocery  stores 
with  fresh  red  meat,  15  percent  for  grocery  stores  without  fresh  red  meat, 
8l  percent  for  meat  markets,  100  percent  for  egg  and  poultry  dealers,  and 
kj  percent  for  general  stores. 

Nearly  all  of  the  stores  handling  fresh  broilers  and  fryers  had  them 
throughout  the  year,  but  only  about  60  percent  of  such  stores  offered  the 
poultry  all  week  (Monday  through  Saturday) .  Stores  with  limited  weekly 
availability  offered  the  poultry  to  consumers  primarily  on  Friday  and 
Saturday. 
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Frozen  Broilers  and  Fryers:  Frozen  broilers  and  fryers  were  carried 
by  36  percent  of  the  retail  food  stores  surveyed.  Regional  availability 
varied  considerably,  with  highest  availability  in  the  West  and  lowest  in  the 
South.  There  were  only  slight  differences  in  availability  of  the  frozen 
product  between  metropolitan  and  rural  areas,  but  there  was  a  direct  relation- 
ship with  size  of  store. 

About  k-5  percent  of  the  independent  grocery  stores  with  fresh  red  meat 
sold  frozen  broilers  and  fryers;  a  smaller  percentage  of  all  other  kinds  of 
independent  businesses  sold  them.  Meat  markets  and  egg  and  poultry  dealers, 
with  the  highest  availability  of  any  kind  of  business  for  the  fresh  product, 
reported  much  lower  availability  for  frozen  broilers  and  fryers. 

Stewing  and  Other  Chickens :  The  percentage  of  stores  handling  stewing 
and  other  chickens  was  considerably  smaller  than  for  broilers  and  fryers. 
About  3^-  percent  of  the  stores  carried  fresh  stewing  and  other  chickens  and 
15  percent  carried  the  frozen  product.  However,  differences  in  availability 
as  related  to  regions,  size  of  city,  and  size  of  store  followed  the  same 
general  pattern  as  for  broilers  and  fryers. 

Regionally,  stores  in  the  South  reported  the  lowest  availability  of 
stewing  and  other  chickens,  whether  fresh  or  frozen.  Small  retail  stores 
with  annual  sales  of  less  than  $25,000  reported  low  availability  of  stewing 
and  other  chickens,  but  the  product  was  somewhat  more  available  in  larger 
stores. 

Fresh  Turkeys:  Fresh  turkeys  were  available  in  only  23  percent  of  all 
retail  food  stores  surveyed  in  195&;  they  were  sold  in  about  13  percent  of 
stores  in  the  South  and  around  30  percent  of  stores  in  other  regions.  A 
higher  proportion  of  stores  offered  fresh  turkeys  to  consumers  as  population 
density  and  size  of  store  increased.  Stores  with  annual  sales  of  less  than 
$25,000  averaged  12  percent  availability,  while  5^  percent  of  the  stores 
with  annual  sales  over  $100,000  sold  the  product. 

As  expected,  a  definite  seasonality  was  noted  in  the  availability  of 
turkeys.  About  half  of  the  stores  handling  fresh  turkeys  sold  them  only 
during  the  holiday  periods  of  the  fourth  quarter  of  the  year,  and  the  rest 
of  the  stores  sold  them  the  year  around. 

Frozen  Turkeys:  The  estimated  26  percent  of  stores  handling  frozen 
turkeys  slightly  exceeded  the  percentage  of  establishments  selling  the 
fresh  product.  The  pattern  of  availability  for  stores  selling  frozen 
turkeys  by  regions,  population  density,  and  size  of  store  was  about  the 
same  as  for  the  fresh  product. 

Frozen  turkeys  were  available  each  week  of  the  year  in  62  percent  of 
the  stores  selling  them;  the  remainder  of  the  stores  handled  them  only 
during  the  fourth  quarter  of  the  year. 
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Methods  of  Merchandising  Poultry;  About  1  in  11  of  the  food  stores 
handling  poultry  in  the  survey  sold  fresh  poultry  on  a  self-service  basis. 
Regionally,  the  proportion  of  stores  offering  fresh  poultry  on  a  self-service 
basis  was  highest  in  the  West  and  lowest  in  the  Northeast.  The  use  of  self- 
service  to  sell  fresh  poultry  was  directly  related  to  size  of  store,  with 
more  than  half  of  the  largest  stores  ($500,000  and  over  annually)  handling 
poultry  using  self-service. 

Over  a  fourth  of  the  stores  handling  poultry  used  promotional  techniques. 
Stores  in  the  West  used  more  promotion  for  poultry  than  those  in  other  regions 
Ihere  was  a  slight  expansion  in  promotional  activities  as  population  density 
of  store  location  rose,  and  a  definite  increase  as  size  of  store  went  up. 

About  half  of  the  stores  promoting  poultry  in  1956  used  store  posters 
or  newspaper  advertising,  or  both.  Except  for  weekend  specials,  about  1  in 
5  of  retail  stores  surveyed  reduced  markups  on  poultry  at  other  times  to 
increase  sales. 


INTRODUCTION 

This  study  was  designed  to  provide  information  to  poultry  producers, 
processors,  wholesale  distributors,  and  retailers,  on  the  overall  availability 
of  poultry  meats  in  the  United  States  and  the  extent  to  which  selected  handl- 
ing and  merchandising  activities  were  used  for  these  products  during  1956. 

The  factors  touched  on,  such  as  the  number  of  independent  stores 
compared  with  the  number  of  chain  stores  handling  various  types  of  poultry, 
the  extent  of  self-service,  and  the  type  and  extent  of  various  promotional 
activities,  may  have  changed  somewhat  since  the  survey  was  made  in  1956. 
This  study,  nevertheless,  is  designed  to  aid  producers  and  trade  organizations 
by  providing  quantitative  benchmarks  for  a  recent  time. 

An  essential  part  of  a  market  development  program  for  a  specific 
commodity  is  to  insure  maximum  opportunity  for  consumers  to  purchase  the 
item.  The  results  of  the  study  show  the  retail  availability  of  broilers 
and  fryers,  stewing  and  other  chickens,  and  turkeys  by  regions,  by  size 
of  city,  by  size  of  store,  and  by  type  of  management  and  kind  of  business. 

In  1956,  the  U.  S.  Department  of  Agriculture  estimated  that  per  capita 
consumption  of  poultry  totaled  almost  30  pounds  on  a  ready-to-cook  basis. 
This  included  about  17.5  pounds  per  person  for  broilers  and  fryers,  about 
7-2  pounds  for  stewing  and  other  chickens,  and  about  5.2  pounds  for  turkeys. 
Compared  with  prewar  consumption,  per  capita  consumption  of  broilers  and 
fryers  had  increased  about  sixteenfold,  and  for  turkeys  it  had  more  than 
doubled.  However,  per  capita  consumption  of  stewing  and  other  chickens  had 
decreased  about  1+0  percent.  Overall  in  1956,  there  was  a  net  increase  from 
1935-39  i°i  consumption  of  poultry  meat  of  approximately  Ik  pounds  per  person. 


-  k  - 

HOW  THE  SURVEY  WAS  MATE 

The  national  survey  on  which  this  study  was  based  was  conducted  by  the 
Bureau  of  the  Census  for  the  U.  S.  Department  of  Agriculture  during  October 
1956 .  Questionnaires  were  mailed  to  a  probability  sample  of  about  6, 300 
retail  food  establishments  in  the  United  States.  Respondents  were  asked  to 
report  on  the  availability  of  broilers  and  fryers,  stewing  and  other  chickens, 
and  turkeys.  Additional  questions  were  asked  on  selected  merchandising 
practices  for  these  products  in  the  retail  store  (see  questionnaire  in  the 
appendix) . 

About  385,000  retail  stores  sold  food  in  the  United  States  in  1956. 
In  this  study,  however,  attention  was  directed  toward  independent  stores 
and  chains  of  less  than  11  units,  numbering  358,000  in  total.  Chains  of 
11  stores  or  more  were  assumed  to  handle  all  kinds  of  poultry  and  were  there- 
fore excluded  from  the  sample.  The  kinds  of  retail  food  businesses  covered 
included  grocery  stores  with  and  without  fresh  red  meat,  poultry  and  egg 
dealers,  meat  markets,  and  general  food  stores;  other  kinds  of  retail  food 
businesses  such  as  delicatessens  were  excluded. 

The  sample  used  was  sufficiently  large  to  obtain  indications  of  retail 
availability  for  h   regions — the  Northeast,  North  Central,  South,  and  West — 
and  by  size  of  store,  population  density  of  store  location,  type  of  store 
management,  and  kind  of  business.  Size  of  store  was  broken  into  5  categories; 
Less  than  $10,000  annual  sales,  $10,000  to  $24,999,  $25,000  to  $99,999, 
$100,000  to  $^99, 999,  and  $500,000  and  over.  Breakdowns  by  population 
density  of  store  location  were  in  3  categories:  21  largest  metropolitan 
areas  of  the  United  States  (large  cities),  other  counties  and  metropolitan 
areas  with  populations  over  100,000  (medium-size  cities),  and  all  other 
areas  (small  cities,  towns,  and  rural  areas). 

In  classifying  retail  stores  by  kind  of  business,  the  Bureau  of  the 
Census  uses  the  definition  contained  in  the  Standard  Industrial  Classifi- 
cation Manual  issued  by  the  Bureau  of  the  Budget  for  the  use  of  all  federal 
agencies.  This  manual  was  established  in  consultation  with  representatives 
of  trade  organizations,  market  research  groups,  statistical  organizations, 
and  others.  In  general,  retail  stores  in  a  particular  kind  of  business  sell 
the  same  or  related  commodities.  For  purposes  of  this  study,  independent 
stores  were  single-unit  operations  only  and  chains  were  organizations  of  2 
to  10  units.  Independents  made  up  96  percent  of  the  stores  surveyed  and 
chains  k  percent.  The  unusually  small  percentage  for  chains  was,  of  course, 
due  to  the  fact  that  all  chains  having  11  or  more  stores  according  to  the 
19^8  census  were  specifically  excluded  from  the  universe  and  therefore  from 
the  sample.  Stores  which  were  members  of  voluntary  chains  or  voluntary 
buying  groups  but  independently  owned  were  included  in  the  study.  It  is 
estimated  that  the  universe  of  retail  food  stores  covered  in  this  study 
represented  63  percent  of  the  dollar  value  of  all  sales  by  retail  food 
stores  in  1956. 
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Questionnaires  were  mailed  from  the  field  offices  of  the  Bureau  of  the 
Census  to  a  stratified  random  sample  of  6,300  retail  food  stores.  Of  this 
total,  replies  were  received  from  more  than  90  percent,  or  5, 777  respondents . 
The  high  response  rate  was  achieved  by  mailing  out  2  followups  to  retailers 
who  did  not  respond  to  the  original  mailing,  and  later  "by  telephoning 
respondents  from  Census  Bureau  field  offices  in  toll-free  areas  and  in  toll 
areas  where  the  cost  was  small.  In  addition,  a  few  stores  were  visited 
personally  when  they  happened  to  he  on  the  list  of  stores  to  he  visited  in 
the  Census  Bureau  monthly  retail-store  business  survey.  Most  of  the  question- 
naires received  were  fully  completed.  However,  if  the  respondent  did  not 
answer  the  questionnaire  fully,  a  followup  questionnaire  was  sent. 

Coefficients  of  variation  have  been  obtained  from  the  Bureau  of  the 
Census  on  the  data  presented  in  this  study.  Tables  1  and  2  (tables  1  to 
30  are  in  the  appendix)  contain  the  estimates  of  sampling  variability  and 
an  explanation  of  their  use.  These  estimates  indicate  the  degree  of  relia- 
bility for  the  data  presented  in  this  study.  Estimates  were  also  made  by 
the  Census  Bureau  for  all  nonrespondents  whether  the  nonresponse  was  due  to 
establishments  being  out  of  business  at  the  time  of  the  survey  or  due  to 
failure  to  report. 


AVAILABILITY  OF  BROILERS  AND  FRYERS  IN  RETAIL  STORES 

By  United  States  and  Regions 

It  is  estimated  that  about  5k  percent,  or  193,000,  of  United  States 
retail  food  stores  represented  in  this  study  offered  fresh  broilers  and 
fryers  to  their  customers  (fig.  1,  p.  ii).  Regional  availability  of  fresh 
broilers  and  fryers  varied  little  (fig.  2). 

Frozen  broilers  and  fryers  were  stocked  in  36  percent  of  the  retail 
food  stores.  Availability  ranged  from  6l  percent  of  the  retailers  in  the 
West  to  28  percent  in  the  South  (table  5). 

By  Size  of  City 

For  the  United  States  as  a  whole,  differences  in  population  density  of 
store  location  had  some  but  not  marked  influence  on  the  availability  of 
fresh  broilers  and  fryers  at  retail.  Close  to  60  percent  of  the  sample 
stores  in  large  and  medium-size  cities  sold  broilers  and  fryers,  compared 
with  50  percent  in  small  cities,  towns,  and  rural  areas. 

Retail  food  stores  reported  differences  in  availability  between  regions 
for  large  cities.  For  example,  about  73  percent  of  the  stores  in  large 
cities  of  the  South  sold  fresh  broilers  and  fryers,  while  50  percent  of  the 
stores  in  large  cities  in  the  Northeastern  area  sold  them. 
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By  Regions 
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By  Size  of  City  and  Sales  Volume,  1956 
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Figure  3 
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As  annual  sales  volume  increased,  more  stores  handled  fresh  broilers 
and  fryers,  regardless  of  size  of  city  (fig.  3). 

Differences  in  availability  of  frozen  broilers  and  fryers  by  size  of 
city  exceeded  those  for  the  fresh  product  (table  6).  Highest  availability 
was  reported  in  the  West,  where  about  60  percent  of  stores  of  each  city  size 
reported  handling  frozen  broilers  and  fryers .  Lowest  availability  was  indi- 
cated for  large  cities  in  the  Northeast,  and  medium  and  small  cities  in  the 
South,  in  which  about  26  percent  of  stores  handled  the  product. 

By  Size  of  Store 

Biere  was  a  direct  and  highly  significant  relationship  between  size  of 
store  and  availability  of  fresh  broilers  and  fryers.  For  example,  about 
kO  percent  of  the  retail  food  stores  with  less  than  $25,000  annual  sales  sold 
the  product,  compared  with  85  percent  of  stores  with  annual  sales  of  $100,000- 
$^99,999  and  100  percent  of  stores  with  sales  of  $500,000  and  over  (fig.  k). 
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The  proportion  of  stores  handling  frozen  broilers  and  fryers  also 
increased  significantly  as  size  of  store  rose.  About  25  percent  of  the 
stores  with  annual  sales  of  less  than  $25,000  sold  frozen  broilers  and 
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fryers,  while  about  60  percent  of  the  stores  with  annual  sales  of  over 
$100,000  sold  them  (table  7). 


By  Type  of  Store  Management 

Approximately  53  percent  of  the  independent  food  stores  and  6k  percent 
of  the  chain  stores  (2  to  10  units)  covered  in  the  survey  (table  9),   indicated 
that  they  handled  fresh  broilers  and  fryers. 

Frozen  broilers  and  fryers  were  sold  by  36  percent  of  independent  stores 
and  chain  stores  covered. 


By  Kind  of  Business 

Five  major  kinds  of  independent  and  chain  retail  food  outlets  were 
surveyed  in  this  study — grocery  stores  selling  fresh  red  meat,  grocery  stores 
not  selling  fresh  red  meat,  meat  markets,  egg  and  poultry  dealers,  and 
general  stores.  Of  the  independent  grocery  stores  handling  fresh  red  meat, 
70  percent  handled  fresh  broilers  and  fryers.  As  was  expected,  100  percent 
of  egg  and  poultry  dealers  sold  the  fresh  product,  8l  percent  of  meat  markets, 
and  kf  percent  of  general  stores.  Fifteen  percent  of  all  independent  grocery 
stores  not  handling  fresh  red  meat  handled  fresh  broilers  and  fryers  in  1956 
(fig.  5  and  table  10). 


By  Kind  of  Business  and  Region,  1956 


INDEPENDENT  RETAIL  STORES  SELLING  FRESH 
BROILERS  AND  FRYERS 
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Figure  5 
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Availability  in  different  kinds  of  stores  handling  fresh  broilers  and 
fryers  grouped  by  annual  sales  volume  varied  considerably.  For  example, 
as  annual  sales  of  grocery  stores  with  fresh  red  meat  increased,  greater 
availability  was  indicated,  but  as  annual  sales  of  grocery  stores  without 
fresh  red  meat  increased,  lower  availability  was  reported. 

By  Seasons  of  Year  and  Days  of  Week 

About  9^  percent  of  the  retail  stores  selling  either  fresh  or  frozen 
broilers  and  fryers  in  the  United  States  during  1956  offered  them  the 
year  around  (table  11). 

About  62  percent  of  the  stores  selling  fresh  broilers  and  fryers  offered 
them  every  day  of  the  week,  except  Sunday.  This  varied  considerably  between 
regions.  For  example,  in  the  West,  76  percent  of  the  stores  handled  them  all 
week  in  contrast  to  50  percent  of  stores  in  the  North  Central  region. 

Of  stores  selling  fresh  broilers  and  fryers  irregularly  during  the  week, 
32  percent  handled  them  on  Friday  and  36  percent  on  Saturday.  Few  stores 
handling  them  irregularly  sold  them  on  Monday,  Tuesday,  or  Wednesday;  13 
percent  of  these  stores  sold  them  on  Thursday.  Establishments  selling  fresh 
broilers  and  fryers  on  Sunday  amounted  to  about  8  percent  of  the  total  stores 
handling  them  (fig.  6  and  table  12). 


By  Days  of  Week,  1956 
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Figure  6 
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Daily  availability  averaged  higher  for  frozen  broilers  and  fryers  than 
for  fresh.  Eighty-eight  percent  of  the  stores  handling  the  frozen  product 
offered  it  every  day,  Monday  through  Saturday.  The  proportion  of  stores 
handling  frozen  broilers  and  fryers  irregularly  was  the  same  for  Monday 
through  Wednesday,  then  increased  with  each  successive  day  of  the  week. 

SOURCES  OF  SUPPLY  FOR  STORES  SELLING  BROILERS  AND  FRYERS 

Retail  food  establishments  generally  received  broilers  and  fryers  from 
1  or  more  of  k   sources — farmer,  processor,  wholesale  distributor  or  jobber, 
and  cooperative  warehouse.  Of  the  stores  selling  fresh  broilers  and  fryers 
in  the  United  States  in  1956,  slightly  more  than  half  received  all  or  part 
of  their  supply  from  processors,  and  ^2  percent  from  distributors  or  Jobbers. 
Thirteen  percent  of  the  stores  bought  the  product  directly  from  farms,  and 
a  small  proportion  from  cooperative  warehouses.  Considerable  variation  in 
source  of  supply  was  evident  by  regions,  size  of  city,  and  size  of  store 
(table  13). 

Nearly  two-thirds  of  all  stores  which  stocked  frozen  broilers  and  fryers 
received  their  supply  from  wholesale  distributors  or  jobbers.  Twenty-nine 
percent  of  the  stores  selling  them  received  their  supply  from  processors, 
9  percent  from  cooperative  warehouses,  and  5  percent  directly  from  the  farm. 

AVAILABILITY  OF  STEWING  AND  OTHER  CHICKENS  IN  RETAIL  STORES 

Fresh  stewing  and  other  chickens  were  handled  in  3^  percent  of  the  retail 
food  stores  surveyed,  a  considerably  lower  proportion  than  the  5k  percent 
selling  fresh  broilers  and  fryers.  Stores  in  the  South  averaged  23  percent 
availability  of  fresh  stewing  and  other  chickens,  while  in  the  remaining 
regions  about  kO   percent  of  stores  handled  the  product  (table  1^) . 

Stores  in  urban  areas  were  more  likely  to  stock  fresh  stewing  and  other 
chickens  than  stores  in  rural  areas.  Regional  availability  of  fresh  stewing 
and  other  chickens  among  the  small-city  and  rural-area  stores  varied  consid- 
erably, with  a  much  higher  percentage  stocking  them  in  the  Northeast  than  in 
the  South.  But  there  was  less  variation  by  regions  in  the  percentage  of 
stores  selling  the  product  in  medium-  and  large-size  cities  (fig.  7)»  ^e 
availability  of  fresh  stewing  and  other  chickens  was  directly  related  to 
size  of  store. 

Fifteen  percent  of  the  United  States  food  stores  surveyed  sold  frozen 
stewing  and  other  chickens.  Highest  availability  was  reported  by  retailers 
in  the  Western  region  and  lowest  in  the  South.  Little  variation  was  noted 
in  the  percentage  of  stores  selling  frozen  stewing  and  other  chickens  between 
cities  of  various  sizes.  As  with  all  poultry  products  surveyed,  availability 
of  frozen  stewing  and  other  chickens  increased  with  size  of  store. 
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By  City  Size  and  Region,  1956 
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Figure  7 


SOURCES  OF  SUPPLY  FOR  STORES  SELLING  STEWING  AND  OTHER  CHICKENS 

Half  the  estimated  number  of  stores  selling  fresh  stewing  and  other 
chickens  received  supplies  from  processors,  although  some  stores  received  them 
from  more  than  1  source.  Thirty-nine  percent  of  the  stores  received  supplies 
from  wholesale  distributors  or  jobbers,  18  percent  from  farms,  and  3  percent 
from  cooperative  warehouses. 

As  size  of  business  increased,  more  stores  received  their  fresh  stewing 
and  other  chickens  from  processors.  By  population  density,  more  stores  in 
rural  areas  received  from  processors  while  retailers  in  urban  areas  were  more 
apt  to  buy  from  wholesale  distributors  or  jobbers  (table  18) . 


AVAILABILITY  OF  TURKEYS  IN  RETAIL  STORES 

Of  the  total  retail  food  stores  surveyed,  only  23  percent,  or  an 
estimated  81,000,  offered  fresh  turkeys  for  sale  (table  19).  Regionally, 
the  South  reported  the  lowest  availability  with  13  percent  of  the  stores 
handling  fresh  turkeys,  while  in  the  other  regions  an  average  of  about 
29  percent  of  the  stores  sold  them  (fig.  8). 
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By  U.  S.  and  Regiont 


AVAILABILITY  OF  TURKEYS 
IN  RETAIL  STORES,  1956 

PERCENT 

0  20  40 


60 


UNITED  STATES 


NORTHEAST 


WEST 


NORTH  CENTRAL 


SOUTH 


EXCLUDES   CHAINS  HAVING    11  OR  MORE   STORES 


U.  S.  DEPARTMENT 'OF    AGRICULTURE 


NEC  4994-58  (3)      AGRICULTURAL    MARKETING    SERVICE 


Figure  8 

There  was  a  direct  relationship  "between  the  availability  of  fresh 
turkeys  and  population  density.  Availability  ranged  from  about  3^  percent 
in  large  cities  to  Ik  percent  in  small  cities,  towns,  and  rural  areas. 

The  proportion  of  stores  handling  fresh  turkeys  increased  as  size  of 
store  increased.  About  60  percent  of  the  stores  with  annual  sales  exceeding 
$500,000  reported  availability,  whereas  only  12  percent  of  the  businesses 
with  annual  sales  of  less  than  $25,000  offered  fresh  turkeys. 

About  50  percent  of  the  stores  handling  fresh  turkeys  reported  they 
sold  the  product  all  year,  while  the  remainder  of  the  stores  carried  it  only 
during  the  holiday  periods  in  the  final  quarter  of  the  year  (fig.  9)  • 
Sixty-eight  percent  of  the  stores  handling  fresh  turkeys  in  the  Northeast 
stocked  them  the  year  around;  availability  was  considerably  lower  in  the 
remaining  regions. 

About  26  percent  of  the  stores  in  the  United  States  handled  frozen 
turkeys,  slightly  higher  than  the  proportion  handling  fresh  turkeys. 
Eetailers  in  the  West  reported  the  highest  availability.  More  stores  sold 
frozen  turkeys  as  size  of  city  and  size  of  store  increased. 
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By  Regions ,1956 
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Figure  9 

Of  the  estimated  92,000  retailers  selling  frozen  turkeys  in  the  United 
States  during  1956,  excluding  chains  of  11  stores  and  over,  62  percent 
reported  they  handled  them  all  year.  The  Northeast  had  the  highest  year 
around  availability,  with  77  percent  of  establishments  selling  them. 

As  size  of  store  and  population  density  increased,  more  stores  generally 
handled  turkeys,  whether  fresh  or  frozen,  the  year  around.  All  businesses 
with  annual  sales  over  $500,000  sold  frozen  turkeys  all  year  and  67  percent 
handled  fresh  turkeys  in  all  quarters  of  the  year  (table  23). 


SOURCES  OF  SUPPLY  FOR  STORES  SELLING  TURKEYS 

About  half  the  stores  handling  fresh  turkeys  received  turkeys  from 
processors,  38  percent  from  wholesale  distributors  or  jobbers,  39  percent 
from  farms,  and  k  percent  from  cooperative  warehouses.  Some  retailers 
purchased  from  more  than  one  source  of  supply.  Retailers'  sources  of  fresh 
turkeys  varied  considerably  by  regions,  size  of  city,  and  size  of  store 
(table  2^). 

Of  the  total  stores  selling  frozen  turkeys  in  the  United  States,  52 
percent  received  all  or  part  of  their  supply  from  wholesale  distributors 
or  jobbers  and  k3  percent  from  processors .  Cooperative  warehouses  supplied 
10  percent  of  the  stores;  farms  5  percent. 
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POULTE*  MERCHANDISING  PRACTICES 

Methods  of  Selling  Fresh  Poultry— Service  and  Self -Service 

The  survey  indicated  that  an  estimated  2kQf 000  retail  food  stores  in  the 
universe  sampled  handled  one  or  more  classes  of  fresh  poultry,  "but  only  9 
percent  sold  the  product  on  a  self-service  basis.  Regional  use  of  self- 
service  varied  from  5  percent  of  the  stores  in  the  Northeast  to  20  percent 
in  the  West. 


A  larger  proportion  of  stores  handled  fresh  poultry  on  a  self-service 
basis  as  size  of  store  increased.  About  7  percent  of  the  retail  establish- 
ments with  annual  sales  of  less  than  $100,000  sold  the  product  on  a  self- 
service  basis  compared  with  60  percent  of  the  stores  with  annual  sales  of 
over  $500,000  (table  25). 

Stores  Promoting  Poultry  and  Types  of  Promotion  Used 

Twenty-nine  percent  of  the  stores  handling  poultry  in  the  universe 
sampled  used  some  form  of  promotion.  Among  regions,  the  highest  proportions 
of  stores  promoting  poultry  were  in  the  North  Central  and  West.  Tne  South 
had  the  lowest  percentage  of  stores  promoting  poultry  (table  26).  Ihe 
percentage  of  stores  using  promotion  increased  directly  with  size  of  store. 
About  15  percent  of  the  stores  with  annual  sales  of  less  than  $25,000  engaged 
in  promotion  compared  with  nearly  80  percent  for  stores  with  annual  sales 
of  more  than  $500,000  (fig.  10). 
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Figure  10 


-  15  - 

There  were  wide  variations  in  the  number  of  stores  using  one  or  more 
types  of  promotion  to  increase  poultry  sales  (fig.  11).  Of  the  types 
of  promotional  activities  covered  in  this  study,  52  percent  of  the  stores 
promoting  poultry  used  store  posters,  50  percent  used  newspaper  advertising 
25  percent  used  handbills,  and  9  percent  used  radio.  Use  of  television  to 
promote  poultry  was  almost  nonexistent  in  1956. 


By  Type  of  Media,  1956 
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Figure  11 

The  use  of  store  posters  was  most  prevalent  in  the  Northeast.  Newspaper 
advertising  for  poultry  was  employed  "by  a  high  percentage  of  stores  in  the 
West.  About  half  of  the  stores  in  the  North  Central  region  and  the  South  used 
"both  store  posters  and  newspaper  advertising  for  promoting  poultry. 

Stores  handling  poultry  in  small  cities  and  rural  areas  used  newspapers 
to  a  greater  extent  than  stores  in  metropolitan  areas.  The  reverse  was  true 
for  the  use  of  store  posters  (table  27). 

Size  of  store  and  use  of  promotion  for  poultry  were  directly  related  in 
many  instances.  Newspaper  advertising,  for  example,  was  used  by  35  percent 
of  stores  with  annual  sales  of  less  than  $10,000,  and  by  virtually  all  stores 
with  annua]  sales  of  more  than  $500,000.  On  the  other  hand,  use  of  store 
posters  did  not  change  much  as  size  of  store  increased. 
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Stores  Reducing  Poultry  Markups 

Apart  from  weekend  specials,  19  percent  of  the  retail  food  stores 
surveyed  reduced  price  markups  on  1  or  more  classes  of  poultry  to  increase 
sales.  Die  percentage  of  stores  employing  this  technique  was  lowest  in  the 
South. 

Relatively  more  stores  in  metropolitan  areas  offered  price  specials  than 
stores  in  small  cities,  towns,  and  rural  areas  (table  28).  3he  proportion 
of  stores  reducing  markups  was  directly  related  to  size  of  store.  Approximatel; 
50  percent  of  the  stores  with  annual  sales  of  more  than  $500,000  reduced  prices 
apart  from  weekend  specials,  compared  with  only  13  percent  of  the  stores  with 
annual  sales  of  less  than  $25,000  (fig.  12). 


By  Annual  Sales  Volume,  1956 
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Figure  12 

Nine  percent  of  the  stores  reducing  poultry  prices  apart  from  weekend 
specials  did  so  about  twice  a  month,  17  percent  once  a  month,  and  Jk  percent 
less  often. 


SALES  OF  POULTRY  DURING  TEE  SURVEY  WEEK 

Respondents  in  this  survey  selling  one  or  more  classes  of  poultry,  either 
fresh  or  frozen,  were  asked  to  estimate  their  poultry  sales  on  a  ready-to-cook 
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weight  basis  in  the  7  calendar  days  preceding  their  receipt  of  the 
questionnaire.  The  estimated  number  of  pounds  sold  in  each  class  for  the 
united  States,  by  regions,  by  population  density  of  store  location,  and 
by  size  of  store  are  shown  in  table  30.  These  data  exclude  sales  in  food 
stores  of  chain  organizations  having  11  or  more  stores. 

During  the  survey  week,  it  was  indicated  that  broilers  and  fryers 
represented  about  70  percent  of  all  sales,  stewers  and  other  chickens 
15  percent,  turkeys  1*1-  percent,  and  ducks  around  1  percent. 

For  broilers  and  fryers  only,  stores  handling  showed  about  93  percent 
of  the  quantity  sold  in  fresh  form  and  the  remainder  frozen.  One  of  every 
3  pounds  of  broilers  and  fryers  reported  sold  in  the  survey  week  was  cut  up 
before  it  was  sold. 

Estimates  of  sampling  variability  for  the  data  on  number  of  pounds  of 
poultry  sold  by  class  are  shown  in  table  k  of  the  appendix,  for  the  United 
States  and  regions.  Ihese  error  terms  indicate  that  the  regional  breakdowns 
are  not  as  reliable  as  those  for  the  United  States  in  total. 


APPENDIX 

How  to  Use  Approximate  Coefficients  of  Variation 

Find  the  item  in  the  left-hand  column  of  table  1  which  is  nearest  to 
the  weighted  number  of  establishments  in  the  estimate  for  which  the  coef- 
ficient of  variation  is  desired.  For  example,  consider  the  total  number 
of  stores  selling  fresh  broilers  and  fryers  in  the  Northeast  region.  An 
estimated  1+3,000  stores  are  included  in  this  category,  and  in  table  1  the 
approximate  coefficient  of  variation  of  this  estimate  is  about  6  percent. 
(This  compares  with  5.6  percent  arrived  at  by  direct  computation  in  table  2) 
In  the  Western  region,  an  estimated  21,000  stores  sell  fresh  broilers  and 
fryers  and  the  approximate  coefficient  of  variation  for  this  estimate  is 
about  8  percent.  (For  explanation  of  coefficients  of  variation,  see  note 
on  table  2) . 

Table  1  can  also  be  used  in  finding  the  approximate  coefficients  of 
variation  for  percentages  of  establishments.  As  an  example,  consider  the 
stores  in  the  Southern  region  promoting  broilers  and  fryers  by  newspaper 
advertisements  as  a  percentage  of  all  establishments  promoting  broilers 
and  fryers  in  the  Southern  region  during  the  year.  First,  divide  the 
e  stimate  of  stores  selling  in  terms  of  number  of  establishments  by  one  minus 
the  estimated  proportion.  Then,  locate  this  result  in  table  1  in  the 
column  "estimated  number  of  stores,  "  and  read  the  corresponding  coefficient 
of  variation.  To  illustrate  for  the  Southern  region,  the  estimated  number 
of  stores  promoting  broilers  and  fryers  by  newspaper  advertisements  was 
9,000  of  a  total  21,000  stores  promoting.  Hence,  the  estimated  proportion 
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promoting  by  newspapers  was  ^3  percent.  Dividing  9>000  "by  0.57  (l  minus 
O.k-3)   we  obtain  15>789  which  gives  a  coefficient  of  variation  between  8  and 
11  percent,  or  approximately  9*5  percent. 

The  result  is  a  coefficient  of  variation,  not  a  standard  deviation. 
The  standard  deviation,  in  percentage  points,  can  be  obtained  by  multiply- 
ing the  coefficient  of  variation  by  the  percentage,  (in  the  above  example, 
the  standard  deviation  is  k-3  percent  times  9«5  percent,  or  k  percent.) 
There  are,  therefore,  about  2  chances  out  of  3  that  the  proportion  of  stores 
promoting  broilers  and  fryers  by  newspaper  advertisements  in  the  South,  as 
determined  by  a  complete  census,  would  be  between  39  and  kj  percent  and 
19  chances  out  of  20  that  it  would  be  between  35  and  51  percent. 


Imputations  for  Nonreporting  Establishments 

Table  3  shows  the  percentage  and  estimated  number  of  stores,  by  regions, 
size  of  city,  and  annual,  sales,  for  which  imputations  were  made.  The  impu- 
tations represent  8.3  percent  of  the  estimated  total  of  United  States  retail 
food  establishments  in  this  survey.  The  distribution  of  the  imputation 
data  is  based  on  the  assumption  that  the  characteristics  of  the  nonreporters 
follow  the  same  pattern  as  those  of  the  reporters. 

Retail  Poultry  Questionnaire 

The  questionnaire  on  pages  19  and  20  was  used  to  obtain  the  data 
presented  in  this  report. 


Tables 

The  tables  present  the  data  obtained  from  the  retail  poultry 
questionnaire.  Tables  5  to  13  pertain  to  broilers  and  fryers;  tables 
Ik   to  18,  stewing  and  other  chickens;  tables  19  to  24,  turkeys;  and  tables 
25  to  30,  all  poultry. 
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U.  S.  DEPARTMENT  OF  COMMERCE 
BUREAU  OF  THE  CENSUS 

Collecting  and  Compiling  Agent  for 

U.   S.    DEPARTMENT   OF   AGRICULTURE 
AGRICULTURAL   MARKETING   SERVICE 


RETAIL  POULTRY  QUESTIONNAIRE 


t£ 


«TRUCTIONS 

Please  complete  and  mail  as  soon  as  possible  to  the  Bureau  of 
the  Census,  District  Office  (preferably  within  eight  days  after 
receipt).    An  envelope  requiring  no  postage  is  enclosed  for  your 
use. 


1.    Check  w 
store  se 


whether  or  not  your  ^"^T^  / 

lis  any  of  the  following:  ^J 


BUDGET    BUREAU    NO.   40-5697 
APPROVAL   EXPIRES   1-31-57 


CONFIDENTIAL}  This  Inquiry  I*  authorized  by  law.  Your  rmport  Is 
accorded  confidential  treatment,  sub/acf  ro  the  provision*  of  law. 
Your  report  will  not  be  used  for  purposes  of  taxation.  Investigation 
or  regulation. 


(PLEASE   CORRECT    ANY    ERROR   IN   NAME  OR    ADDRESS) 


BROILERS    6    FRYERS 


Fresh 


D 


n°D 


Frozen 


.□ 


NoD 


STEWING    ft    OTHER    CHICKENS 


Fresh 


□ 


N°nn 


(If  no   poultry  is  handled,  please  skip  to  question  9,  and  sign  and  return  the  questionnaire.) 


Frozen 


■n 


Npn 


TURKEYS 


Fresh 


sD 


NO  I        t 


Frozen 


•□ 


N°n 


2. From  which  sources  do  you 

usually  receive  poultry? 

BROILERS   a    FRYERS 

STEWING    &   OTHER   CHICKENS 

TU  RKEYS 

presents  main  source: 

Fresh 

Frozen 

Fresh 

Fro  i  en 

Fresh 

Frozen 

A.  From   farm 

d 

□ 

a 

a 

a 

6.  From  processor:  (Slaughterer  or  packer). 

a 

a 

a 

□ 

a 

C.  From  distributor  or  jobber 

□ 

a 

□ 

□ 

□ 

□ 

D.   From  chain  or  cooperative   warehouse 

□ 

C\yy 

,    □ 

a 

□ 

□ 

3.  In  which  season  of  the  year  do  you  sell  poultry? 
A.  All  year 

□ 

a 

) 

a 

a 

p 

a 

B.  January  -  March 

□ 

a 

□ 

a 

a 

□ 

These  seasons  only:     < 

C.  April  -  June 

□ 

a 

□ 

a 

a 

a 

D.  July  -  September 

D 

a 

n/ 

□ 

a 

a 

E.  October  -  December 

□ 

a 

d\ 

□ 

□ 

a 

4.  About  how  many  pounds  each  of  the  following  classes  of  poultry  did  you  sell  in  your  store  in  the  past  7  calendar  days?  (Report  on 
ready-to-cook  weight.)  If  not  available,  please  estimate.  If  no  sales  write  "None* 


Fresh 


Frozen 


CHICKENS 


BROILERS    &    FRYERS 


WHOLE 
(POUNDS) 


CUT  UP 
(POUNDS) 


STEWING  &  OTHER 

WHOLE  OR  CUT  UP 

(POUNDS) 


1(1  I  -  IAS! 


Please  complete  the  questionnaire  on  the  reverse  side,  sign  and  return.) 


RETAIL    POULTRY    QUESTIONNAIRE.    CONT'D. 

- 
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BROILERS   &    FRYERS 

STEWING    &    OTHER   CHICKENS 

TURKEYS 

5.  On  which  days  of  the  week  do  you  sell  poultry? 

Fr»»n 

Froitn 

Frith 

Frox»n 

Fr.sn 

Frozmn 

A.  All  days-Moo. thru  Sat. 

n 

D 

D 

□ 

□ 

□ 

B.  Monday 

n 

D 

□ 

□ 

□ 

U 

C.  Tuesday 

n 

□ 

□ 

□ 

□ 

□ 

>■ 

D.  Wednesday 

n 

□ 

□ 

□ 

□ 

□ 

Tfnn  day*  onlr:     V^ 

S.  Thursday 

n 

□ 

□ 

□ 

□ 

□ 

\~s 

F.  Friday 

n 

□ 

□ 

□ 

□ 

□ 

C.  Saturday 

n 

□ 

□ 

□ 

□ 

□ 

H.  Sunday            ^^ 

n 

□ 

□ 

□ 

□ 

n 

6.   Did  you  advertise  poultry  products  during  fl«^>ast  year?  v  Es    [_  NO 


methods  did  you  use  for  each  poultry  class? 

BROILERS    ft    FRYERS 

STEWING    a    OTHE  R  CHICKENS 

TURK  EYS 

A.    Newspapers 

□ 

D 

□ 

6.    Handbills 

-?D 

n 

D 

C.     Store  posters 

-2a 

n 

□ 

D.   Radio 

'ib 

n 

□ 

E.  Television 

n 

r~] 

U 

7.  Does  your  store  sell  FRESH  poultry  on  a  self-service  basis? 


NOQ 


8.  Did  you  reduce  your  maxk-up  on  poultry  apart  from  weekend  specials  i»/or\der  &>  increase  sales  at  any  time  during  the  past  year? 
YES     \  NO  Q 

If  "Yes",  on  which  of  the  following:  BROILERS  a    FRYERS    )      J     STEWING   a  OTHER   CHICKENsI  TURKEYS 

How  often  did  you  reduce  prices  for  this  purpose? 


9.  In  which  group   did  your    TOTAL  ANNUAL  store  dollar  volume  fall  in  1955?    (check  one) 


(1)  Less  than    i 1  (2)  $10,000  to    , ,  (3)  $25,000  to     , — ■, 

$10,000        | |  $24,999  $99,999 


)  $100,000  to  , 1 

$499,999 


(5)   $500,000    | 1 

and  over  | 


10.  If  you  would  like  to  receive  a  copy  of  the  results  of  this  survey,  please  check  this  box      ! 


NAME    AND   ADDRESS  OF   STORE 


REPORTED    BY 


? 


^ 
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Table  1.— Approximate  coefficients  of  variation  for  estimates  of  number  of  stores 


Weighted  number  of 
stores  in  estimate    , 

Coefficient      : j 
!     of  variation     ;• 

Weighted  number  of   ! 
stores  in  estimate   j 

Coefficient 
of  variation 

:       Percent       • • 
i                  :: 
:        k9 

Percent 

500 

20,000 

8 

1,000 

:        35        : 

1    50,000 

5 

2,000 

«        25 

100,000 

!           k 

5,000 

!        16        : 

200,000 

:           3 

10,000 

11         : 

U00,000 

:           2 

Table  2. — Sampling  variability  of  the  estimated  number  of  stores  selling  or  not  selling  poultry  1/ 
Coefficient  of  variation 


Region 

Chickens 

T 

Broilers  and  fryers 

Stewers 

urkeys 

Fresh 

Frozen 

Fresh 

|   Frozen 

Fresh 

Frozen 

Stores 
sen- 
ding 

: Stores 
:  not 
:  sell- 
iing 

!  Stores 
'sell- 
Sing 

: Stores 
:  not 

-.sell- 
ring 

Stores 
sell- 
ing 

:  Stores 
:  not 
:  sell- 
ting 

: Stores 
s sell- 
sing 

^Stores 
:  not 

:  sell- 
ting 

•Stores 
sell- 
sing 

,Stc-res:stores:Stores 
:  not  :8en_  :  not 
: sell- ting   : sell- 
ting  .     .ing 

,  Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet.   Pet. 

•  P.6 

3.6 

3-5* 

2.8 

3.0 

3-2 

k.6 

2.5 

3-6 

2-9 

3.4    2.8 

1  5.6 

6.7 

6.5 

k.l 

6.9 

7-0 

10.0 

k.6 

6.2 

5-9 

6.5    5-1 

North  Central . . . 

!  5.0 

7.0 

6.5 

7-0 

k.8 

6.2 

7.6 

5.1 

7.9 

6.k 

6.4   6.0 

I  3-9 
!  8.2 

6.k 
10  ,k 

7.2 
8.U 

k.6 
6.1 

*.5 

8.U 

k.9 
7-3 

6.8 
11-5 

h.3 
5.7 

6.2 
8.5 

k.6 
6.8 

6.0   k.6 

West 

8.3   6.7 

1/  Data  are  based  on  information  for  1956  collected  by  the  Bureau  of  the  Census. 

Jote:  All  sampling  errors  shown  are  coefficients  of  variation  at  the  1  sigma  level.  At  this  level,  the 
chances  are  2  out  of  3  that  the  number  of  establishments  estimated  in  this  survey  would  differ 
from  the  results  of  a  complete  census  by  less  than  the  percentages  shown.  There  are  about  19 
chances  out  of  20  that  the  estimates  from  this  survey  would  differ  from  the  results  of  a  complete 
census  by  less  than  twice  the  percentages  shown. 

Measures  of  sampling  variability  shown  do  not  include  biases  which  might  arise  through  errors  in 
response  or  errors  in  the  imputations  made  for  nonreporting  stores. 
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Table  3. — Weighted  number  of  stores  not  reporting  for  the  retail  poultry  survey 


Category 


Stores  not  reporting 


Estimated 
total  number 
of  stores 


Percent 


Number 


United  States  total. . . 

Region: 

Northeast 

North  Central 

South 

West 

Population  density: 

Large  cities 

Medium  cities 

Small  cities,  towns, 
and  rural  areas .... 

Annual  sales  of  store: 
Less  than  $10,000... 

$10,000-$24,999 

$25,000-$99,999 

$lOO,000-$499,999... 
$500,000  and  over... 


8.3 


5.5 

8.1 

10.4 

7.8 


7-4 
8.8 

8.6 


5.9 

11.7 

9.7 

7.8 

y 


30, 000 


5,000 
7,000 
15,000 
3,000 


7,000 
7,000 

16,000 

8,000 
8,000 
n,ooo 
3,000 

y 


358,000 


90,000 
86,000 

144,000 

38,000 


94,000 
79,000 

185,000 


135,000 
68,000 

113,000 

38,000 

5,000 


l/  Exact  number  not  available. 
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Table  5. --Broilers  and  fryers:  Availability  in  retail  stores  "by  regions,  size  of  city,  and  annual  sales, 

1956  1/ 

Fresh  broilers  and  fryers- 


Location  and 
characteristics 
nf   store 


Stores 
selling 


Stores  not 
selling 


Total 


Stores 
selling 


Stores  not 
selling 


Total 


:  Number 

United  States  total :  193, 000 

Regions:  : 

Northeast :  43,000 

North  Central :  48,000 

South :  81,000 

West :  21,000 

Size  of  city:  : 

Large  cities  2/ :  53,000 

Medium  cities  3/ :  48,000 

Small  cities,  towns,  and  : 

rural  areas  4/ :  92, 000 

Annual  sales:  : 

Less  than  $10,000 :  54,000 

$10, 000-$24, 999 :  29,000 

$25, 000-$99, 999 :  7^,000 

$100, 000-$499, 999 :  33,000 

$500, 000  and  over :  5, 000 

United  States  total :  129,000 

Regions :  : 

Northeast :  31,000 

North  Central :  35,000 

South :  40,000 

West :  23, 000 

Size  of  city: 

Large  cities  2/ :  35,000 

Medium  cities  3/ :  32, 000 

Small  cities,  towns,  and  : 

rural  areas  4/ :  62,000 

Annual  sales:  : 

Less  than  $10,000 :  34,000 

$10, 000-$24,  999 • :  18,000 

$25,000-$99,999 :  51,000 

$100,000-$^99,999 :  23,000 

$500, 000  and  ever :  3, 000 


Number 


165,000 


47,000 
38,000 
64,000 
16,000 


41,000 
32,000 

92,000 


Number 


358,000 


90,000 

86,000 

144,000 

38,000 


94,000 
79,000 

185,000 


Percent 


54 


Percent 


46 


48 
56 
56 
57 


56 
60 

50 


Frozen  broilers  and  fryers 


229,000 


59,000 

51,000 

104,000 

15,000 


59,ooo 
47,000 

122,000 


358,000 


90,000 

86,000 

244,000 

38,000 


94,000 
79,000 

185,000 


36 


34 

4i 
28 
61 


37 
41 

34 


52 
44 
44 
^3 


44 
40 

50 


64 


66 

59 
72 
39 


63 
59 

66 


Percent 


100 


100 
100 
100 
100 


100 
100 

100 


81,000 

135,000 

40 

60 

100 

39,000 

68,000 

43 

57 

100 

39,000 

113, 000 

65 

35 

100 

6,000 

38,000 

85 

15 

100 

5/ 

5,000 

100 

5/ 

100 

100 


100 
100 
100 
100 


100 
100 

100 


100,000 

135,000 

25 

75 

100 

50,000 

68,000 

26 

74 

100 

62,000 

113,000 

45 

55 

100 

15,000 

38,000 

61 

39 

100 

2,000 

5,000 

60 

4o 

100 

l/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown 
may  differ  slightly  from  totals  shown. 
21  largest  metropolitan  areas. 

Other  counties  and  metropolitan  areas  over  100,000. 
Other  counties  100,000  population  and  under. 
Less  than  500  stores;  exact  number  not  available. 


Note:     Excludes  chains  having  11  or  more  stores. 
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Table  6. -Broilers  and  fryers:     Availability  in  retail  stores  by  size  of  city  and  by  region,   1956  1/ 

Fresh  broilers  and  fryers 


Size  of  city 
and  region 


Stores 
selling 


Stores  not 
selling 


Tbtal 


Stores 
selling 


Stores  not 
selling 


:  Number 

Uaited  States  total :  193, 000 

Large  cities  2/ :  53,000 

Northeast :  24,000 

North  Central :  16, 000 

South , :  8,000 

West :  6,000 

Medium  cities  3/ :  48,000 

Northeast . .:  14,000 

North  Central :  10,000 

South :  17,000 

West . ..:  6,000 

Small  cities, towns,  and     : 

rural  areas  4/ :  92,000 

Northeast 5  6,000 

North  Central :  23,000 

South :  55,000 

West :  9,000 


United  States  total :  129,000 

Large  cities  2/ :  35,000 

Northeast :  13, 000 

North  Central :  11,000 

South :  5, 000 

West :  6, 000 

Medium  cities  3/ :  32,000 

Northeast :  12,000 

North  Central :  7,000 

South..... :  7,000 

West .... :  6,000 

Small  cities,  towns,  and    : 

rural  areas  4/ :  62,000 

Northeast. :  6,000 

North  Central :  17,000 

South :  28,000 

West :  11, 000 


Number 


Number 


65,000 

358,000 

41,000 

94,000 

24,000 

48,ooo 

9,000 

25,000 

3,000 

11,000 

4,000 

10,000 

32,000 

79,000 

14,000 

28,000 

5,000 

15,000 

9,000 

27,000 

3,000 

9,000 

92,000 

185,000 

8,000 

13,000 

24,000 

47,000 

52,000 

107,000 

9,000 

18,000 

Percent 

54 

56 
50 
64 
73 

60 

60 
50 
67 
65 
67 


50 
43 
49 
51 
50 


Percent 


Frozen  broilers  and  fryers 


229,000 


358,000 


59,000 

94,000 

35,000 

48,ooo 

13,000 

25,000 

7,000 

11,000 

4,000 

10,000 

47,000 

79,000 

16,000 

28,000 

8,000 

15,000 

19,000 

27,000 

4,000 

9,000 

122,000 

185,000 

7,000 

13,000 

30,000 

47,000 

78,000 

107,000 

7,000 

18,000 

36 

37 
27 
46 
42 
60 

4l 
43 
47 
27 
67 


34 
46 
36 
26 
61 


64 

63 
73 
54 
58 
4o 

59 
57 
53 
73 
33 


66 
54 
64 
74 
39 


Tbtal 


Percent 


46 

100 

44 

100 

50 

100 

36 

100 

27 

100 

4o 

100 

4o 

100 

50 

100 

33 

100 

35 

100 

33 

100 

50 

100 

57 

100 

51 

100 

49 

100 

50 

100 

100 

100 

100 
100 
100 
100 

100 
100 
100 

10c 

100 


100 
100 
100 
100 
100 


1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
differ  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas. 

Other  counties  and  metropolitan  areas  over  100,000  population. 
Other  counties  100,000  population  and  under. 


% 


Note:  Excludes  chains  having  11  or  more  stores. 
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Table  7. — Broilers  and  fryers:  Availability  in  retail  stores  by  annual  sales  and  by  region,  1956  1/ 
Fresh  broilers  and  fryers 


Annual  sales  and  region 


: Stores  selling 


Stores  not 
selling 


Total 


Stores  selling 


Stores  not 
selling 


Total 


:  Number 

United  States  total :  193,000 

Less  than  $10,000 :  54,000 

Northeast ;  10,000 

North  Central :  10,000 

South :  30,000 

West :  4,000 

$10,000-$24,999 :  29,000 

Northeast :  7,000 

North  Central :  5,000 

South :  14,000 

West :  3 ,  000 

$25,ooo-$99,999 :  74,ooo 

Northeast :  19,000 

North  Central :  20,000 

South :  27,000 

West :  8,000 

$lOO,000-$499,999 :  33,000 

Northeast :  6,000 

North  Central :  11,000 

South :  10,000 

West :  6,000 

$500,000  and  over :  5,000 

Northeast :  1,000 

North  Central :  2,000 

South :  1,000 

West :  1 ,  000 


United  States  total. 

Less  than  $10,000... 

Northeast 

North  Central 

South 

West 

$10,000-$2U,999 

Northeast 

North  Central 

South 

West 

$25,COO-$99,999 

Northeast 

North  Central 

South 

West 

$ioo,ooo-$499,999. . . 

Northeast 

North  Central 

South 

West 

$500,000  and  over... 

Northeast 

North  Central 

South 

West 


129,000 


Number 

Number 

Percent 

Percent 

Percent 

165,000 

358,000 

5U 

46 

100 

81,000 

135,000 

4o 

60 

100 

16,000 

27,000 

38 

62 

100 

14,000 

24,000 

42 

58 

100 

44,000 

74,000 

in 

59 

100 

6,000 

10,000 

4o 

60 

100 

39,000 

68,000 

43 

57 

100 

13,000 

20,000 

35 

65 

100 

10,000 

15,000 

33 

67 

100 

13,000 

27,000 

52 

48 

100 

3,000 

6,000 

50 

50 

100 

39,000 

113,000 

65 

35 

100 

15,000 

34,000 

56 

1*4 

100 

13,000 

33,ooo 

61 

39 

100 

6,000 

33,ooo 

82 

18 

100 

5,000 

13,000 

62 

38 

100 

6,000 

38,000 

85 

15 

100 

2,000 

8,000 

75 

25 

100 

1,000 

12,000 

92 

8 

100 

2/ 

10,000 

100 

2/ 

100 

2,000 

8,000 

75 

25 

100 

2/ 

5,000 

100 

&, 

100 

2/ 

1,000 

100 

2/ 

100 

2/ 

2,000 

100 

2/ 

100 

2/ 

1,000 

100 

2/ 

100 

2/ 

1,000 

100 

2/ 

100 

Frozen  broilers  and  fryers 


229,000 


358,000 


36 


64 


100 


34,000 

100,000 

135,000 

25 

75 

100 

7,000 

19,000 

27,000 

27 

73 

100 

7,000 

17,000 

24,000 

29 

71 

100 

16,000 

58,000 

74,000 

22 

78 

100 

4,000 

6,000 

10,000 

4o 

60 

100 

18,000 

50,000 

68,000 

26 

74 

100 

5,000 

15,000 

20,000 

25 

75 

100 

U,ooo 

11,000 

15,000 

27 

73 

100 

7,000 

20,000 

27,000 

26 

74 

100 

3,000 

3,000 

6,000 

50 

50 

100 

51,000 

62,000 

113,000 

45 

55 

100 

14,000 

20,000 

34,000 

41 

59 

100 

16,000 

17,000 

33,000 

48 

52 

100 

13,000 

20,000 

33,000 

39 

61 

100 

8,000 

4,000 

13,000 

67 

33 

100 

23,000 

15,000 

38,000 

61 

39 

100 

4,000 

4,000 

8,000 

50 

50 

100 

7,000 

5,000 

12,000 

58 

42 

100 

5,000 

5,000 

10,000 

50 

50 

100 

7,000 

2,000 

8,000 

78 

22 

100 

3,000 

2,000 

5,000 

60 

4o 

100 

1,000 

2/ 

1,000 

100 

2/ 

100 

1,000 

1,000 

2,000 

50 

50 

100 

2/ 

1,000 

1,000 

2/ 

100 

100 

1,000 

2/ 

1,000 

100 

2/ 

100 

1/  Each  estimate  has  been  Independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may  differ  slightly  from 
totals  shown. 

2/  Less  than  500  stores;  exact  number  not  available. 


Note:  Excludes  chains  having  11  or  more  stores. 
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Table  8. -Broilers  and  fryers:  Availability  in  retail  stores  by  size  of  city  and  annual  sales,  1956  1/ 

Fresh  broilers  and  fryers 


Size  of  city 
and  annual  sales 


Stores 
selling 


Stores  not 
selling 


Total 


Stores 
selling 


Stores  not 
selling 


Total 


:  Number 

United  States  total :  193,000 

Large  cities  2/ :  53,000 

Less  than  $10,000 :  13,000 

$10,000-$2l*,999 :  8,000 

$25,000-$99,999 :  22,000 

$ioo,ooo-$499,999 :  9,000 

$500,000  and  over :  2,000 

Medium  cities  kj :  48.000 

Less  than  $10,000 :  12,000 

$10,000-$2U,999 :  7,000 

$25,000-$99,999 :  18, 000 

$ioo,ooo-$499,999 :  9,000 

$500,000  and  over :  1,000 

Small  cities,  towns,  and  rural: 

areas  5/ :  92,000 

Less  than  $10,000 :  29,000 

$10,000-$24,999 :  14,000 

$25,O00-$99,999 :  33,000 

$ioo,ooo-$U99,999 :  14,000 

$500,000  and  over :  2,000 


United  States  total :  129,000 

Large  cities  2/ :  35,000 

Less  than  $10,000 :  8,000 

$10,0O0-$2U,999 :  5,000 

$25,000-$99,999 :  14,000 

$ioo,ooo-$U99,999 :  6,000 

$500,000  and  over :  1,000 

Medium  cities  4/ :  32,000 

Less  than  $10,000 :  8,000 

$10,000-$2U,999 :  Moo 

$25,000-$99,999 :  14,000 

$ioo,ooo-$499,999 :  6,000 

$500,000  and  over :  1,000 

Small  cities,  towns,  and  rural: 

areas  5/ :  62,000 

Less  than  $10,000 :  18,000 

$10,000-$2U,999 :  9,000 

$25,000-$99,999 :  23,000 

iioo,ooo-$499,999 :  11,000 

$500,000  and  over :  jj 


Number 


Number 


Percent 


165,000 

358,000 

54 

1*1,000 

94, 000 

56 

15,000 

28,000 

46 

10,000 

17,000 

44 

14,000 

35,000 

61 

2,000 

12,000 

82 

2/ 

2,000 

100 

32,000 

79,000 

60 

14,000 

26,000 

46 

8,000 

15,000 

47 

9,000 

27,000 

67 

1,000 

10,000 

90 

3/ 

1,000 

100 

92,000 

185,000 

50 

52,000 

81,000 

36 

21,000 

35,000 

4o 

17,000 

50,000 

66 

2,000 

17,000 

88 

1/ 

2,000 

100 

Percent 


Frozen  broilers  and  fryers 


229,000 


358,000 


36 


59,000 

94,000 

37 

20,000 

28,000 

29 

13,000 

17,000 

28 

21,000 

35,000 

40 

5,000 

12,000 

55 

1,000 

2,000 

50 

47,000 

79,000 

in 

18,000 

26,000 

31 

11,000 

15,000 

27 

13,000 

27,000 

52 

4,000 

10,000 

60 

a 

1,000 

100 

122,000 

185,000 

34 

63,000 

81,000 

22 

25,000 

35,000 

26 

27,000 

50,000 

46 

6,000 

17,000 

65 

2,000 

2,000 

11 

64 

63 
71 
72 
60 
45 
50 

59 
69 
73 
48 
ko 

2/ 


66 
78 
lh 
5h 
35 
100 


Percent 


1*6 

100 

kk 

100 

5U 

100 

56 

100 

39 

100 

18 

100 

3/ 

100 

40 

100 

54 

100 

53 

100 

33 

100 

10 

100 

3/ 

100 

50 

100 

6k 

100 

60 

100 

34 

100 

12 

100 

1/ 

100 

100 

100 
100 
100 
100 
100 
100 

100 
100 
100 
100 
100 
100 


100 
100 
100 
100 
100 
100 


1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
iiffer  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas. 

3/  Less  than  500  stores;  exact  number  not  available. 
5/  Other  counties  and  metropolitan  areas  over  100,000  population. 
5/  Other  counties  100,000  population  and  under. 


lote:  Excludes  chains  having  11  or  more  stores. 
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Table  9. --Broilers  and  fryers: 


Availability  in  retail  stores  by  type  of  store  management  and  by  region, 
1956  1/ 

Fresh  broilers  and  fryers 


Store  management 
and  region 


Stores 
selling 


Stores  not 
selling 


Total 


Stores 
selling 


Stores  not 
selling 


Total 


:  Number 

United  States  total :  193,000 

Independents  2/ :  184,000 

Chains  3/ :  9,000 

Northeast :  43,000 

Independents  2/ :  4l,000 

Chains  37 :  2,000 

North  Central :  48,000 

Independents  2/ :  46,000 

Chains  37 :  2,000 

South :  81,000 

Independents  2/ :  78,000 

Chains  3/ :  3,000 

West :  21, 000 

Independents  2/ :  19,000 

Chains  3/ :  2,000 

United  States  total :  129,000 

Independents  2/ :  124,000 

Chains  3/ :  5,000 

Northeast :  31,000 

Independents  2/ :  30,000 

Chains  3/ :  1,000 

North  Central :  35,000 

Independents  2/ :  34,000 

Chains  3/ :  1,000 

South :  40,000 

Independents  2/ :  39,000 

Chains  3/ :  1,000 

West :  23, 000 

Independents  2/ :  21,000 

Chains  3/ :  2,000 


Number 


Number 


Percent 


Percent 


Percent 


165,000 

358,000 

54 

46 

100 

160,000 

5,000 

344,000 

14,000 

53 
64 

47 
36 

100 
100 

47,000 

45,000 

2,000 

90,000 

86,000 

4,000 

48 
48 
50 

52 
52 

50 

100 
100 
100 

38,000 
37,000 

86,000 

84,000 

2,000 

56 

55 

100 

44 
45 

y 

100 
100 
100 

64,000 

61,000 

3,000 

144,000 

138,000 

6,000 

56 
56 
50 

44 
44 
50 

100 
100 
100 

16,000 
16,000 

y 

38,000 

36,000 

2,000 

57 

54 

100 

43 

46 

y 

100 
100 

100 

Frozen  broilers  and  fryers 


229,000 


358,000 


36 


64 


100 


220,000 

9,000 

344,000 
14,000 

36 
36 

64 
64 

100 
100 

59,000 

56,000 

3,000 

90,000 

86,000 

4,000 

31+ 

35 

25 

66 
65 
75 

100 
100 
100 

51,000 
50,000 

1,000 

86,000 

84,000 

2,000 

4l 
4o 
50 

59 
60 
50 

100 
100 
100 

104,000 

99,000 

5,000 

144,000 

138,000 
6,000 

28 
28 
17 

72 
72 
83 

100 

160 

100 

15,000 
15,000 
V 

38,000 
36,000 

2,000 

61 

58 

100 

39 
42 

y 

100 

100 
100 

l/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
differ  slightly  from  totals  shown. 
2/  Management  operating  1  store . 


3/  Management  operating  2  to  10  stores. 

4/  Less  than  500  stores;  exact  number  not  available. 

Note:  Excludes  chains  having  11  or  more  stores. 
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Table  10. — Broilers  and  fryers: 


Availability  in  retail  stores  by  type  of  store  management  and 
business,  1956  1/ 

Fresh  broilers  and  fryers 


kind  of 


Store  management  and 
kind  of  business 


Stores 
selling 


Stores  not 
selling 


Total 


Stores 
selling 


Stores  not 
selling 


!  Number 

United  States  total :  193,000 

Independents  2/ :  l8U,000 

Grocery  stores  with  fresh   : 

red  meat :  1^5,000 

Grocery  stores  without  fresh: 

red  meat :  15,000 

Meat  markets :  13,000 

Egg  and  poultry  dealers :  U,000 

General  stores :  7,000 

Chains  kj :  9,000 

Grocery  stores  with  fresh   : 

red  meat :  9,000 

Grocery  stores  without  fresh: 

red  meat :  — 

Meat  markets :  — 

Egg  and  poultry  dealers :  3/ 

General  stores :  3/ 

United  States  total :  129,000 

Independents  2/ :  12U,000 

Grocery  stores  with  fresh   : 

red  meat :  92,000 

Grocery  stores  without  fresh: 

red  meat :  2U,000 

Meat  markets :  2,000 

Egg  and  poultry  dealers :  1,000 

General  stores :  5,000 

Chains  V :  5,000 

Grocery  stores  with  fresh   : 

red  meat :  5,000 

Grocery  stores  without  fresh: 

red  meat :  — 

Meat  markets :  — 

Egg  and  poultry  dealers :  3/ 

General  stores :  3/ 


Number 

Number 

Percent 

Percent 

165,000 

358,000 

5k 

k6 

160,000 

3^,000 

53 

^7 

61,000 

205,000 

70 

30 

87,000 
3,000 

3/ 
8,000 

103,000 

17,000 

U,000 

15,000 

15 

81 

100 

hi 

85 
19 
3/ 
53 

5,000 

lU,000 

6k 

36 

2,000 

11,000 

82 

18 

2,000 

3/ 
1,000 

2,000 

Hi 

1,000 

1, 

100 

3/ 

3/ 
100 

Frozen  broilers  and  fryers 


229,000 

358,000 

36 

220,000 

3U4,ooo 

36 

llU,000 

205,000 

k5 

79,000 

1^,000 

3,000 

10,000 

103,000 
17,000 

^,000 

15,000 

23 

12 

25 

33 

9,000 

iU,ooo 

36 

5,000 

11,000 

50 

2,000 
1,000 

2,000 

3/ 

1,000 

3/ 

6k 

6k 

55 

77 
88 
75 
67 

6k 

50 

100 
3/ 
3/ 

100 


Total 


Percent 

100 

100 

100 

100 
100 
100 
100 

100 

100 

100 

3/ 

3/ 

100 


100 

100 

100 

100 
100 
100 
100 

100 

100 

100 

3/ 

3/ 
100 


1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
differ  slightly  from  totals  shown. 
2/  Management  operating  1  store. 

3/  Less  than  500  stores;  exact  number  not  available. 
kj  Management  operating  2-10  stores. 


Note:  Excludes  chains  having  11  or  more  stores. 
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Table  11. — Broilers  and  fryers:  Proportions  of  retail  stores  selling  all  year  and  in  certain  quarters, 

1956  1/ 


Stores  selling  fresh  broilers  and  fryers 


Location  and 
characteristics 
of  store 


In  specific  quarters  but  not  all  year  2/ 


January- 
March 


April- 
June 


July-   :  October- 
September:  December 


United  States  total. 


Region: 

Northeast 

North  Central. 

South 

West 


Size  of  city: 

Large  cities  4/ 

Medium  cities  5/.... 

Small  cities,  towns, 

and  rural  areas  6/. 


Annual  sales : 

Less  than  $10,000 
$10, 000 -$24, 999.. 
$25,0CO-$99,999.. 
$100, 000-$499, 999 
$500,000  and  over 


United  States  total. 


Region: 

Northeast 

North  Central. 

South 

West 


Size  of  city: 

Large  cities  4/ 

Medium  cities  5/ 

Small  cities,  towns, 
and  rural  areas  6/. 


Annual  sales : 

Less  than  $10,000 
$10,000-$24,999.. 

$25,000-$99,999.. 
$100, 000-$499, 999 
$500,000  and  over 


Number   Number   Pet.  Number  Pet.  Number  Pet.  Number  Pet.  Number  Pet. 
193,000  185,000    96      3/3/    2,000    1    6,000    3    2,000    1 


1*3,000 
1*6,000 
81,000 
21,000 


53,000 
48,000 


42,000 

98 

H 

H 

3/ 

3/ 

1,000 

2 

3/ 

3/ 

45,000 

94 

3/ 

3/ 

1,000 

2 

2,000 

4 

1,000 

2 

78,000 

96 

1,000 

1 

1,000 

1 

2,000 

3 

1,000 

1 

20,000 

95 

3/ 

3/ 

3/ 

3/ 

1,000 

5 

3/ 

3/ 

52,000 

98 

3/ 

3/ 

2/ 

H 

1,000 

2 

1,000 

2 

48,000 

100 

3/ 

3/ 

3/ 

3/ 

3/ 

3/ 

3/ 

3/ 

92,000   87,000   95   1,000 


2,000 


4,000 


54,000 
29,000 
74,000 
33,000 
5,000 


52,000 
28,000 
70,000 
32,000 
5,000 


96 

97 
96 
97 

100 


3/   3/ 

3/   3/ 

3/   3/ 


Stores  selling  frozen  broilers  and  fryers 


129, 000  125, 000   97 


3/    3/    1,000    1    2,000 


31,000 
35,000 
40,000 
23,000 


35,000 
32,000 


30,000 
33,000 
39,000 
23,000 


34,000 
31,000 


97 

94 

98 

100 


97 
97 


3/ 

I 


% 


3/ 

H 
3/ 

3/ 
3/ 


62,000   60,000    97    1,000 


3/ 
1,000 

3/ 
3/ 


if 

1,000 


3/ 
3 


% 


1,000 


34,000 
18,000 
51,000 
23,000 
3,000 


33,000 
18,000 
49,000 
23,000 
3,000 


97 

100 

96 

100 
100 


3/    3/ 

3/    3/ 
3/    3/ 


3/   3/ 

1,000    2 

3/    3/ 


2,000 


1,000 

2 

1,000 

2 

1,000 

2 

1,000 

4 

1,000 

4 

1,000 

4 

1,000 

1 

3,000 

4 

1,000 

1 

H 

3^ 

% 

3< 

3/ 

3^ 

3/ 

3/ 

3/ 

3/ 

3/ 

3/ 

2,000 


3/ 

3/ 

3/ 

3/ 

1,000 

3 

1,000 

3 

1,000 

3 

1,000 

3 

3/ 

3/ 

3/ 

3/ 

3/ 

3/ 

3< 

3< 

1,000 

3 

3/ 

3/ 

1,000 


1,000 
3/ 

3 
3/ 

1,000 
3/ 

3 
3/ 

1,000 

2 

1,000 

2 

3^ 

3^ 

3^ 

3^ 

3/ 

3/ 

3/ 

3/ 

1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
differ  slightly  from  totals  shown. 

2/  Stores  selling  irregularly  were  counted  individually  for  each  quarter  of  the  year  they  sold; 
percentages  are  based  on  total  stores  selling. 

3/  Less  than  500  stores;  exact  number  not  available. 
21  largest  metropolitan  areas. 

Other  counties  and  metropolitan  areas  over  100,000  population. 
Other  counties  100,000  population  and  under. 


I 


Note:  Excludes  chains  having  11  or  more  stores. 
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Table  12. --Broilers  and  fryers:  Proportions  of  retail  stores  selling  all  week  and  on  certain  days,  1956 
" Stores  selling  fresh  broilers  and  fryers 


Location  and 

characteristics 

of  store 


*  .  ,  "All  week 
:  Total  :.,  , 

:  stores  !Monday 

,  I  .through 

*  — '  [Saturday 


On  specific  days  but  not  all  week  2/ 


Monday 


Tuesday  : Wednesday 


Thursday:  Friday  : Saturday:  Sunday 


:  Number  Percent  Percent  Percent  Percent   Percent  Percent  Percent  Percent 

United  States  total :  193,000  62  1  2  3  13  32  36  8 

Region:  : 

Northeast :  43,000  56  2  5  7  21  37  37  5 

North  Central :  48,000  50  2  3/  2  15  42  48  10 

South :  81,000  68  3/  1  1  9  27  32  9 

West :  21,000  76  37  37  37  10  19  24  5 

Size  of  city:  : 

Large  cities  4/ :  53,000  60  2  2  6  17  32  34  8 

Medium  cities  5/ :  48,000  60  2  2  2  13  36  40  9 

Small  cities,  towns,      : 

and  rural  areas  6/...:  92,000  62  1  1  1  10  30  35  ° 

Annual  sales :                      :  . 

Less  than  $10,000 :  54,000  56  2  2  4  11  33  41  9 

$10,O00-$24,999 :  29,000  55  3/  3  3  14  34  41  7 

$25,000-$99,999 :  74,000  58  1  l  3  15  37  4l  8 

|ioo,ooo-$499,999 :  33,000  79  3/  3/  3  ?  }*  ?}  ,? 

$500,000  and  over :  5,000  100  3/  3/  3/  3/37373/ 

I  Stores  selling  frozen  broilers  and  fryers 

United  States  total :  129,000  88222  37  10  7 

Region :                                   5  ///  ■, «  1  -.  1 

Northeast :  31,000  87  3/  3/  3/  3  10  13  3 

North  Central :  35,000  89  3  3  3  3  £  To  -,n 

South :  40,000  88  3  3  3  3  8  10  10 

West :  23,000  91  3/  3/  3/  4  4  4  4 

Size  of  city:          :  .  _  ni  Q 

Large  cities  4/ :  35,000  86  3  3/  3  1  0  16  12 

Medium  cities  5/ :  32,000  88  3  3  3  6  9  lo  ^ 

Small  cities,  towns,   :  A  /- 

and  rural  areas  6/...:  62,000  89  2  2  2  3  5 

Annual  sales:          :  *  ->  a  is  9 

Less  than  $10,000 :  34,000  85  3  X  3  J  I  11  11 

$l0,000-$24,999 :  18,000  89  3/  3/  3/  3/  6  II  11 

|25,000-$99,999 :  51,000  88  2  2  2  4  8  10  8 

Iioo,ooo-$99,999 :  23,000  96  3/  3/  3/  3/  3/  3/  3/ 

$500,000  and  over :  3,000  100  3/3/3/  X  2  H  X 


the  sum  of  parts,  shown 


1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence, 
"V22.1SS5  S£2£  «  i»—  i^U,  ^r  «*  *,  of  «.  »*  «*,  soid,  percent, 
are  based  on  total  stores  selling. 

3/  Less  than  500  stores;  exact  number  not  available. 

4/  21  largest  metropolitan  areas. 

5/  Other  counties  and  metropolitan  areas  over  100,000  population. 

6/  Other  counties  100,000  population  and  under. 

Note:  Excludes  chains  having  11  or  more  stores. 
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Table  13. — Broilers  and  fryers:  Sources  of  supply  for  stores  selling,  by  selected  characteristics,  1956  1/ 
Stores  selling  fresh  broilers  and  fryers 


Location  and 

characteristics 

of  store 


Total 


Source  of  supply  2/ 


Farm 


^^ICoopera- 
__  rdistrib-   :  +<tva 

Processor  xive 

:utor  or  :warehouse 
:  Jobber  : 


Farm 


Processor 


; Wholesale 
rdistrib- 
:utor  or 
;  .jobber 


Coopera- 
tive 
warehouse 


United  States  total. 


Number   Number   Number    Number    Number   Pet.   Pet. 

193,000  25,000  100,000  82,000   6,000   13   52 


Region: 

Northeast 

North  Central. 

South 

West 


1+3,000 
1*8,000 
81,000 
21,000 


8,000 

7,000 
7,000 

3,000 


Size  of  city: 

Large  cities  }J 

Medium  cities kj ..... 
Small  cities,  towns, 
and  rural  areas  5/ • • 


Annual  sales: 

Less  than  $10,000 
$io,ooo-$2i*,999.. 
i25,ooo-$99,999.. 
$ioo,ooo-$it-99,999 
$500,000  and  over 


53,000   4,000 

1+8,000  9,000 


16,000 
27,000 

44,000 

13,000 


24,000 

25,000 


24,000 

18,000 

33,000 

7,000 


28,000 
19,000 


1,000 
2,000 
2,000 
1,000 


2,000 
2,000 


19 
15 

9 
Ik 


8 
19 


92,000  13,000    51,000   35,000     2,000    l4 


37 
56 
54 
62 


45 
52 

55 


54,000 
29,000 
74,000 
33.000 
4,000 


7,000 

4,000 

11,000 

4,000 

6/ 


26,000 
15,000 
38,000 
19,000 
3,000 


25,000 
12,000 
30,000 
13,000 
2,000 


1,000 

13 

48 

1,000 

14 

52 

3,000 

15 

51 

2,000 

12 

58 

6/ 

6/ 

60 

Pet. 
42 


56 
38 
41 
33 


53 
40 

38 


46 
41 
41 
39 
40 


Stores  selling  frozen  broilers  and  fryers 


United  States  total. 


129,000   7,000   38,000   82,000   12,000    5 


29 


Region : 

Northeast 

North  Central. 

South 

West 


Size  of  city: 

Large  cities  3/ 

Medium  cities"\/ 
Small  cities,  towns, 
and  rural  areas  5_/  •  ■ 


Annual  sales: 

Less  than  $10,000 
$10,000-$24,999.. 
!25,ooo-$99,999.. 
!>ioo,ooo-$499,999 
$500,000  and  over 


31,000 
35,000 
40,000 
23,000 


35,000 
32,000 


2,000 
2,000 
2,000 
1,000 


1,000 
2,000 


7,000 

11,000 

i4,ooo 

6,000 


8,000 
9,000 


22,000 
21,000 

24,000 

15,000 


24,000 
21,000 


4,000 
4,000 

2,000 
2,000 


4,000 
3,000 


6 

23 

6 

31 

5 

35 

4 

26 

62,000  4,000   21,000  36,000    5,000 


34,000 
18,000 
51,000 
23,000 

3,000 


2,000 
1,000 

3,000 

1,000 

6/ 


10,000 

5,000 

14,000 

9,000 

1,000 


22,000 

13,000 
32,000 
13,000 

2,000 


2,000 
1,000 
4,000 
4,000 

1,000 


6 
6 
6 
4 
6/ 


23 

28 

3* 


29 
28 
27 

39 
33 


64 


71 
60 
60 
65 


69 
66 

58 


65 
72 
63 
57 
67 


Pet. 
3 


2 

3 
4 
6 
6/ 


13 
11 

5 
9 


11 
9 


6 
6 
8 

17 
33 


1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
differ  slightly  from  totals  shown. 

2/  Stores  counted  individually  by  each  source  of  supply  used;  percentages  are  based  on  total  stores  selling. 

3/  21  largest  metropolitan  areas. 

4/  Other  counties  and  metropolitan  areas  over  100,000  population. 

5/  Other  counties  100,000  population  and  under. 

§J   Less  than  500  establishments;  exact  number  not  available. 

Note:  Excludes  chains  having  11  or  more  stores. 
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Table  14 . —Stewing  and  other  chickens: 


Location  and 

characteristics 

of  store 


ATOllas2es?  Stfly11  Bt<>re8  ^  regi0nS'  8iZe  °f  Clt*  —  —* 

Fresh  stewing  and  other  chickena 


Stores 
selling 


:  Number 

United  States  total •  120,000 

Region:  • 

Northeast :  36,000 

North  Central :  36,000 

South •  33,000 

West :  15 ,000 

Size  of  city:  : 

Large  cities  2/ :  4l,000 

Medium  cities  3/ •  34,000 

Small  cities,  towns,  and    : 

rural  areas  4/ :  44,000 

Annual  sales:  : 

Less  than  $10,000 :  25,000 

$i0,000-$24,999 :  14,000 

!S5,000-$99,999 :  49,000 

!HOO,ooo-$499,999 :  28,000 

$500,000  and  over  5/ :  5,000 


United  States  total :  55,000 

Region:  : 

Northeast :  17,000 

North  Central :  14,000 

South :  13,000 

West :  11,000 

Size  of  city:  : 

Large  cities  2/ :  14,000 

Medium  cities  37 :  15,000 

Small  cities,  towns,  and    : 

rural  areas  4/ :  25 ,000 

• 

Annual  sales:  : 

Less  than  $10,000 :  9,000 

feio,ooo-$24,999 :  7,ooo 

p5,000-$99,999 :  22,000 

poo,000-$499,999 :  15,000 

£500,000  and  over. . . :  2,000 


Stores  not 
selling 


Total 


Stores 
selling 


Stores  not 
selling 


Total 


140,000 


109,000 

54,000 

64,000 

10,000 

5/ 


185,000 


24 


76 


Frozen  stewing  and  other  chickens 


303,000 


73,000 

72,000 

131,000 

27,000 


79,000 
64,000 

160,000 


358,000 


90,000 

86,000 

144,000 

38,000 


94,ooo 
79,000 

185,000 


15 


19 

16 

9 

29 


15 
19 

14 


85 


81 
84 
91 
71 


85 
81 

86 


Number 

Number 

Percent 

Percent 

Percent 

238,000 

358,000 

34 

66 

100 

54,000 

51,000 

111,000 

22,000 

90,000 
86,000 

144,000 
38,000 

4o 

42 

23 

4l 

60 
58 
77 
59 

100 
100 
100 
100 

52,000 
45,000 

94,000 
79,000 

44 
^3 

56 
57 

100 
100 

100 


135,000 

19 

81 

100 

68,000 

21 

79 

100 

113,000 

43 

57 

100 

38,000 

74 

26 

100 

5,000 

100 

1/ 

100 

100 


100 
100 
100 
100 


100 
100 

100 


126,000 

135,000 

7 

93 

100 

61,000 

68,000 

10 

90 

100 

91,000 

113,000 

19 

81 

100 

23,000 

38,000 

39 

61 

100 

3,000 

5,000 

40 

60 

100 

1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
differ  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas. 


3/  Other  countia3  and  metropolitan  areas  over  100,000  population. 

4/  Other  counties  100,000  population  and  under. 

5/  Less  than  500  stores;  exact  number  not  available. 


Note:  Excludes  chains  having  11  or  more  stores. 
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Table  15 . — Stewing  and  other  chickens:  Availability  in  retail  stores,  by  size  of  city  and  by  region,  1956  1/ 
^ Fresh  stewing  and  other  chickens 


Size  of  city 
and  region 


Stores 
selling 


Stores  not 
selling 


Total 


Stores 

selling 


Stores  not 
selling 


Total 


:  Number 

United  States  total :  120,000 

Large  cities  2/ :  1*1,000 

Northeast :  19,000 

North  Central :  13,000 

South :  5,000 

West :  5,000 

Medium  cities  3/ :  34,000 

Northeast :  12, 000 

North  Central :  8,000 

South :  10,000 

West :  4,000 

Small  cities,  towns,  and     : 

rural  areas  4/ :  44 , 000 

Northeast :  6,000 

North  Central :  15,000 

South :  18,000 

West :  6,000 


Number 


Number 


Percent 


Percent 


Percent 


238,000 

358,000 

52,000 

94,000 

29,000 

48,000 

12,000 

25,000 

7,000 

11,000 

5,000 

10,000 

45,000 

79,000 

16,000 

28,000 

7,000 

15,000 

17,000 

27,000 

5,000 

9,000 

140,000 

185,000 

8,000 

13,000 

32,000 

47,000 

89,000 

107,000 

12,000 

18,000 

34 

66 

100 

44 

56 

100 

40 

60 

100 

52 

48 

100 

42 

58 

100 

50 

50 

100 

43 

57 

100 

43 

57 

100 

53 

47 

100 

37 

63 

100 

44 

56 

100 

24 

76 

100 

43 

57 

100 

32 

68 

100 

17 

83 

100 

33 

67 

100 

Frozen  stewing  and  other  chickens 


United  States  total ;  55,000 

large  cities  2/ ;  14,000 

Northeast j  6,000 

North  Central ;  4,000 

South :  2,000 

West ;  3,000 

Medium  cities  3/ j  15,000 

Northeast :  7,000 

North  Central :  3,000 

South :  3,000 

West :  2,000 

Small  cities,  towns,  and     : 

rural  areas  4/ :  25 ,  000 

Northeast :  4,000 

North  Central :  7,000 

South :  8,000 

West :  6,000 


303,000 


358,000 


15 


85 


100 


79,000 

94,000 

15 

85 

100 

42,000 

48,000 

12 

88 

100 

20,000 

25,000 

17 

83 

100 

10,000 

11,000 

17 

83 

100 

7,000 

10,000 

30 

70 

100 

64,000 

79,000 

19 

81 

100 

22,000 

28,000 

24 

76 

100 

12,000 

15,000 

20 

80 

100 

23,000 

27,000 

12 

88 

100 

7,000 

9,000 

22 

78 

100 

160,000 

185,000 

14 

86 

100 

10,000 

13,000 

29 

71 

100 

40,000 

47,000 

15 

85 

100 

98,000 

107,000 

8 

92 

100 

12,000 

18,000 

33 

67 

100 

l/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
differ  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas . 

3~/  Other  counties  and  metropolitan  areas  over  100,000  population. 
4"/  Other  counties  100,000  population  and  under. 


Note:  Excludes  chains  having  11  or  more  stores. 
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Table  16. -Stewing  and  other  chickens:  Availability  in  retail  stores,  by  annual  sales  and  by  regions, 


1956  1/ 


Annual  sales  and  region 


Stores 
selling 


:  Number 

United  States  total 120,000 

Less  than  $10,000 25,000 

Northeast ':  8,000 

North  Central .'  7,000 

South :  8,000 

West :  2,000 

$10,000-$24,999 :  14,000 

Northeast :  5 ,000 

North  Central :  3,000 

South :  4,  000 

West '■  1,000 

$25,OO0-$99,999 :'  ^9, 000 

Northeast :  16, 000 

North  Central :  lit-, 000 

South :  14,000 

West ;  5,000 

$100,000-$499,999 '■  28,000 

Northeast :  6, 000 

North  Central 10,000 

South \  7,000 

West :  5,000 

$500,000  and  over :  5,000 

Northeast :  1,000 

North  Central :  2,000 

South :  1,000 

West :  1,000 


United  States  total. 


55,000 


Less  than  $10,000. 

Northeast 

North  Central. . . 

South 

West 


$10,000-$24,999. 

Northeast 

North  Central. 

South 

West 


$25,000-$99,999. 

Northeast 

North  Central. 

South 

West 


$100,000-$l+99,999. 

Northeast 

North  Central . . . 

South 

West 


$500,000  and  over. 

Northeast 

North  Central. . . 

South 

West 


Fresh  stewing  and  other  chickens 


Stores  not 
selling 


Total 


Stores 
selling 


Stores  not 
selling 


Total 


Number 


Number 


Percent 


Percent 


238,000 

358,000 

34 

66 

109,000 

135,000 

19 

81 

19,000 

27,000 

30 

70 

17,000 

24,000 

29 

71 

66,000 

74,000 

11 

89 

8,000 

10,000 

20 

80 

54,000 

68,000 

21 

79 

15,000 

20,000 

25 

75 

12,000 

15,000 

20 

80 

23,000 

27,000 

15 

85 

4,000 

6,000 

20 

80 

64,000 

113,000 

43 

57 

18,000 

34,000 

47 

53 

19,000 

33,000 

42 

58 

19,000 

33,000 

42 

58 

7,000 

13,000 

42 

58 

10,000 

38,000 

74 

26 

2,000 

8,000 

75 

25 

2,000 

12,000 

83 

17 

3,000 

10,000 

70 

30 

3,000 

8,000 

62 

38 

2>, 

5,000 

100 

2/ 

z/, 

1,000 

100 

1/ 

2/ 

2,000 

100 

2/ 

2/ 

1,000 

100 

2/ 

27 

1,000 

100 

2/ 

Percent 


100 

100 
100 
100 
100 

100 

100 
100 
100 
100 

100 

100 
100 
100 

100 
100 

100 
100 
100 
100 

100 

100 
100 
100 
100 
100 


Frozen  stewing  and  other  chickens 


303,000 


358,000 


9,000 

126,000 

135,000 

4,000 

23,000 

27,000 

2,000 

23,000 

24,000 

3,000 

71,000 

74,000 

1,000 

9,000 

10,000 

7,000 

61,000 

68,000 

2,000 

18,000 

20,000 

1,000 

14,000 

15,000 

2,000 

25,000 

27,000 

1,000 

4,000 

6,000 

22,000 

91,000 

113,000 

7,000 

27,000 

34,000 

6,000 

28,000 

33,000 

5,000 

28,000 

33,000 

4,000 

9,000 

13,000 

15,000 

23,000 

38,000 

3,000 

5,000 

8,000 

5,000 

7,000 

12,000 

3,000 

6,000 

10,000 

4,000 

4,000 

8,000 

2,000 

3,000 

5,000 

2/ 

1,000 

1,000 

1,000 

1,000 

2,000 

2/ 

1,000 

1,000 

1,000 

2/ 

1,000 

15 

7 

15 
8 
4 

10 

10 
10 

7 

7 

20 

19 

21 

18 

15 
31 

39 
38 
42 
33 
50 

40 

2/ 
50 

£/ 
100 


85 

93 
85 
92 
96 
90 

90 
90 
93 
93 


81 
79 
82 
85 
69 

61 
62 
58 
67 
50 

60 
100 

50 

100 
2/ 


100 

100 
100 
100 
100 
100 

100 
100 
100 
100 
100 

100 
100 
100 
100 
100 

100 
100 
100 
100 
100 

100 
100 
100 
100 
100 


1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  may  differ  slightly 
from  totals  shown. 

2/  Less  than  500  stores;  exact  number  not  available. 

Note:  Excludes  chains  having  11  or  more  stores. 
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Table  17- — Stewing  and  other  chickens: 


Availability  in  retail  stores  by  size  of  city  and  by  annual  sales, 
1956  1/ 

Fresh  stewing  and  other  chicken6 


Size  of  city 

Stores 

'.    Stores  not  .' 

Total   : 

Stores 

'.   Stores  not  .' 

Total 

and  annual  sales         selling 

\        selling  '. 

selling 

!   selling  i 

:   Number 

Number 

Number 

Percent 

Percent 

Percent 

United  States  total 

:  120,000 

238,000 

358,000 

34 

66 

100 

Large  cities  2/.... 

:   Ul,000 

52,000 

94,000 

44 

56 

100 

Less  than  $10,000 

:   10,000 

18,000 

28,000 

36 

64 

100 

$10,000-$24,999-. 

:    5,000 

12,000 

17,000 

29 

71 

100 

$25,000-$99,999-- 

:   16,000 

19,000 

35,000 

46 

54 

100 

$100,000-$499,999 

:    9,000 

3,000 

12,000 

75 

25 

100 

$500,000  and  over 

:    2,000 

3/ 

2,000 

100 

3/ 

100 

Medium  cities  4/ . . . 

:   34,000 

45,000 

79,000 

43 

57 

100 

Less  than  $10,000 

:    6,000 

19,000 

26,000 

24 

76 

100 

$10,000-$2if,999.. 

4,000 

11,000 

15,000 

27 

73 

100 

$25,000-$99,999.. 

:   14,000 

13,000 

27,000 

52 

48 

100 

$100,000-$499,999 

:    8,000 

2,000 

10,000 

80 

20 

100 

$500,000  and  over 

:    1,000 

1/ 

1,000 

100 

3/ 

100 

Small  cities,  towns 

,  and   : 

rural  areas  5/ • • • • 

:   W*-,000 

140,000 

185,000 

24 

76 

100 

Less  than  $10,000 

9,000 

72,000 

81,000 

11 

89 

100 

$10,000-$24,999.. 

:    4,000 

31,000 

35,000 

11 

89 

100 

$25,000-$99,999.. 

:   19,000 

32,000 

50,000 

37 

63 

100 

$100,000-$499,999 

:   12,000 

5,000 

17,000 

71 

29 

100 

$500,000  and  over 

:    2,000 

3/ 

2,000 

100 

3/ 

100 

Froz 

=n  stewing  and 

other  chickens 

United  States  total 

;   55,000 

303,000 

358,000 

15 

85 

100 

Large  cities  2/.... 

:   14,000 

79,000 

94,000 

15 

85 

100 

Less  than  $10,000 

:   3,000 

25,000 

28,000 

11 

89 

100 

$10,000-$24,999.. 

:   1,000 

16,000 

17,000 

6 

94 

100 

$25,000-$99,999-.- 

:   6,000 

29,000 

35,ooo 

17 

83 

100 

$10O,OOO-$499,999. 

:   4,000 

8,000 

12,000 

33 

67 

100 

$500,000  and  over. 

:   1,000 

1,000 

2,000 

50 

50 

100 

Medium  cities  k/ . . . . 

.:  15,000 

64,000 

79,000 

19 

81 

100 

Less  than  $10,000. 

:   3,000 

23,000 

26,000 

12 

88 

100 

$10,000-$2U,999... 

:   2,000 

13,000 

15,000 

13 

87 

100 

$25,000-$99,999-.- 

:   6,000 

21,000 

27,000 

22 

78 

100 

$l00,000-$499,999. 

:   4,000 

6,000 

10,000 

40 

60 

100 

$500,000  and  over. 

•;    2/ 

1,000 

1,000 

2/ 

100 

100 

Small  cities,  towns, 

and   • 

•       25,000 

160,000 

185,000 
81,000 

14 

86 

100 

Less  than  $10,000. 

:    4,000 

77,000 

5 

95 

100 

$10 ,  000-$24 ,  999 . . . 

:    3 , 000 

32,000 

40,000 

35,ooo 
50,000 
17,000 

9 
20 

91 
80 

100 

$25 , OO0-$99 . 999 . . . 

:   10,000 

100 

$10O,00O-$499,999. 

:    7,000 

10,000 

41 

59 

100 

$500,000  and  over. 

:    1,000 

1,000 

2,000 

50 

50 

100 

1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown 
may  differ  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas . 

3/  Less  than  500  stores;  exact  number  not  available. 
4/  Other  counties  and  metropolitan  areas  over  100,000  population. 
5/  Other  counties  100,000  population  and  under. 


Note:  Excludes  chains  having  11  or  more  stores. 
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Table  18. — Stewing  and  other  chickens: 


Location  and 

characteristics 

of  store 


Total 


Sources  of  supply  for  stores  selling,  by  selected  characteristics, 
1956  1/  ' 

Stores  selling  fresh  stewing  and  other  chickens 


Source  of  supply  2/ 


Farm 


:Wholesale:_ 

Processor :dlstrlb-  :  °l^'' 
:utor  or  :  '^ 
:  Jobber  ^house 


Farm 


:Wholesale 

Processor:diBtrlb- 
:utor  or 

:  .jobber 


Coopera- 
tive 
warehouse 


:  Number   Number   Number 
United  States  total :  120,000  22,000   60,000 


Number    Number 


Region:  : 

Northeast :  36,000 

North  Central :  36,000 

South :  33,000 

West :  15,000 

Size  of  city:  : 

Large  cities  kj :  1*1,000 

Medium  cities  5/ :  3^,000 

Small  cities,  towns,   : 

and  rural  areas  6/....:  1*4,000 

Annual  sales:  : 

Less  than  $10,000 :  25,000 

4lO,000-i2U,999 :  14,000 

!i25,0OO-$99,999 :  49,000 

i  .100,000-^99,999 :  28,000 

$500,000  and  over :  5,000 


9,000 
7,000 
1*,000 
2,000 


3,000 

8,000 


12,000 
20,000 
18,000 
10,000 


19,000 
17,000 


47,000 


19,000 

12,000 

12,000 

1*,000 


22,000 
12,000 


Pet. 
1*,000    18 


1,000 

1,000 

2,000 

3/ 


1,000 
2,000 


25 
19 
12 
13 


7 
24 


11,000  25,000   13,000 


1,000   25 


Pet. 
50 


33 
56 
55 
67 


46 
50 

57 


Pet. 
39 


53 
33 
36 
27 


5k 
35 

30 


Stores  selling  frozen  stewing  and  other  chickens 


Pet. 
3 


5,000 

12,000 

11,000 

3/ 

20 

1*8 

1*1* 

... 

3,000 

6,000 

5,000 

3/ 

21 

«*3 

36 

— 

9,000 

2U,000 

19,000 

1,000 

18 

k9 

39 

2 

4,000 

16,000 

10,000 

2,000 

14 

57 

36 

7 

2,000 

3,000 

1,000 

3/ 

ko 

60 

20 

— 

United  States  total :  55,000   2,000   22,000    27,000    5,000    1*    1*0       1*9 

Region:  : 

Northeast :  17,000 

North  Central :  14,000 

South :  13,000 

West :  11,000 

Size  of  city:  : 

Large  cities  4/ :  ll*,000 

Medium  cities  5/ :  15,000 

Small  cities,  towns,   : 
and  rural  areas  6/ .... :  25,000 

Annual  sales:  : 

Less  than  $10,000 :  9,000 

$10,000-$2U,999 :  7,000 

$25,000-$99,999 :  22,000 

sioo,ooo-$^99,999 :  15,000 

$500,000  and  over :  2,000 

1 

1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
differ  slightly  from  totals  shown.  -,-,.,.,„ 

2/  Stores  counted  individually  by  each  source  of  supply  used;  percentages  are  based  on  total  stores  selling. 
3/  Less  than  500  stores;  exact  number  not  available. 
4/  21  largest  metropolitan  areas. 

5/  Other  counties  and  metropolitan  areas  over  100,000  population. 
6/  Other  counties  100,000  population  and  under. 


1,000 

5,000 

10,000 

1,000 

6 

29 

59 

6 

3/ 

6,000 

6,000 

2,000 

— 

k3 

1*3 

Ik 

1,000 

6,000 

6,000 

1,000 

8 

46 

1*6 

8 

3/ 

5,000 

5,000 

1,000 



k5 

U5 

9 

V 

5,000 

9,000 

1,000 

-  — — 

36 

61* 

7 

1,000 

6,000 

8,000 

2,000 

7 

1*0 

53 

13 

2,000 

11,000 

11,000 

2,000 

8 

1*1* 

1*1* 

8 

1,000 

3,000 

6,000 

3/ 

11 

33 

67 



3/ 

2,000 

1*,000 

3/ 

— 

29 

57 



1,000 

9,000 

11,000 

2,000 

5 

1*1 

50 

9 

1,000 

7,000 

6,000 

2,000 

7 

47 

1*0 

13 

3/ 

1,000 

1,000 

3/ 

50 

50 

Note:  Excludes  chains  having  11  or  more  stores. 
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Table  19 Turkeys:  Availability  in  retail  stores  by  regions,  size  of  city,  and  annual  sales,  1956  1 

____^__^_ Fresh  turkeys 


Location  and 
characteristics  of  store 


Stores 

selling 


Stores  not 
selling 


Total 


Stores 
selling 


Stores  not 
selling 


:  Number 

United  States  total :  81,000 

Region:  : 

Northeast :  28,000 

North  Central :  23,000 

South •  19,000 

West :  11,000 

Size  of  city:  : 

Large  cities  2/ :  32,000 

Medium  cities  3/ :  22,000 

Small  cities,  towns,  and  ! 

rural  areas  4/ :  26,000 

Annual  sales:  : 

Less  than  $10,000 :  15,000 

$10,00O-$24,999 :  10,000 

$25,000-$99,999 :  34,000 

$100,000-$499,999 :  20,000 

$500,000  and  over =  3,000 

United  States  total :  92,000 

Region:  '• 

Northeast :  30,000 

North  Central ;  26,000 

South :  20,000 

West ;  16,000 

Size  of  city:  : 

Large  cities  2/ :  30,000 

Medium  cities  3/ :  26,000 

Small  cities,  towns,  and  : 

rural  areas  4/ :  35,000 

Annual  sales:  : 

Less  than  $10,000 :  14,000 

$10,000-$24,999 :  9,000 

$25,000-$99,999 :  39,000 

$100, 000 -$499, 999 :  26,000 

$500,000  and  over :  4,000 


Number 


277,000 


63,000 

63,000 

126,000 

26,000 


62,000 
57,000 

159,000 


Number 
358,000 


90,000 

86,000 

11(4,000 

38,000 


94,000 
79,000 

185,000 


Percent 


23 


31 
27 
13 
30 


34 
28 

14 


Frozen  turkeys 


266,000 


60,000 

60,000 

125,000 

21,000 


64,000 
54,000 

150,000 


358,000 


90,000 
86,000 

144,000 

38,000 


94,000 

79,000 

185,000 


26 


33 

30 

14 

43 


32 
32 

19 


Percent 


77 


69 
73 
87 
70 


66 
72 

86 


74 


67 
70 
86 
57 


68 
68 

81 


Total 


Percent 


100 


100 
100 
100 
100 


100 
100 

100 


120.000 

135,000 

11 

89 

100 

58,000 

68,000 

15 

85 

100 

79,000 

113,000 

30 

70 

100 

18,000 

38,000 

53 

47 

100 

2,000 

5,000 

60 

40 

100 

100 


100 
100 
100 
100 


100 
100 

100 


121,000 

135,000 

10 

90 

100 

59,000 

68.000 

13 

87 

100 

74,000 

113,000 

35 

65 

100 

12,000 

38,000 

68 

32 

100 

1,000 

5,000 

80 

20 

100 

l/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  may 
differ  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas. 

3/  Other  counties  and  metropolitan  areas  over  100,000  population. 
X]   Other  counties  100,000  population  and  under. 
5/  Less  than  500  stores;  exact  number  not  available. 


Note :  Excludes  chains  having  11  or  more  stores . 
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Table  20. -Turkeys:  Availability  in  retail  stores  by  annual  sales  and  by  regions,  1956  1/ 
Fresh  turkeys 


Annual  sales  and  region 


Stores 
selling 


:  Number 

lited  States  total :  81,000 

iss  than  $10,000 :  15,000 

Northeast :  6,000 

North  Central :  3,000 

South :  4,000 

West :  1,000 

L0,000-$24,999 :  10,000 

Northeast :  4,000 

North  Central :  2,000 

South :  2,000 

West .  1,000 

»5,000-$99,999 :  3^,000 

Northeast :  12,000 

North  Central :  10,000 

South :  8,000 

West :  4,000 

L00,000-$lf99,999 :  20,000 

Northeast :  5 ,000 

North  Central :  6 ,  000 

South :  5,000 

West :  4,000 

00,000  and  over !  3,000 

Northeast :  1,000 

North  Central :  1 ,  000 

South :  2/ 

West :  1,000 


ited  States  total ;  92,000 

ss  than  $10,000 |  14,000 

Northeast j  6,000 

North  Central [  4,000 

South ;  3,000 

West ;  1,000 

o,ooo-$24,999 I  9,000 

Northeast ;  3,000 

North  Central \  2,000 

South :  2,000 

West ;  2,000 

5,000499,999 ;  39,000 

Northeast "  14,000 

North  Central |  11,000 

South ;  8,000 

West ;  6,000 

loo,ooo-$499,999 !  26,000 

Northeast .]  5,000 

North  Central j  9,000 

South ;  6,000 

west ;  6,000 

500,000  and  over |  4,000 

Northeast j  1,000 

North  Central |  1,000 

South i  1,000 

West '  1,000 


Stores  not 
selling 


Total 


Stores 
selling 


Stores  not 
selling 


Number 


Number 


Percent 


Percent 


Frozen  turkeys 


266,000 


358,000 


121,000 

135,000 

21,000 

27,000 

21,000 

24,000 

71,000 

74,000 

8,000 

10,000 

59,000 

68,000 

17.000 

20,000 

13,000 

15,000 

25,000 

27,000 

4,000 

6,000 

74,000 

113,000 

20,000 

34,000 

22,000 

33,000 

25,000 

33,000 

7,000 

13,000 

12,000 

38,000 

3,000 

8,000 

3,000 

12,000 

3,000 

10,000 

2,000 

8,000 

1,000 

5,000 

3/ 

1,000 

it 

1,000 

2/ 

1,000 

1/ 

1,000 

26 

10 
22 
16 
4 
11 

13 
15 
13 
7 
33 

35 
41 
33 
24 
46 

68 
62 
75 
67 
75 

80 
100 
100 
100 
100 


Ik 

90 
78 

84 

96 

89 

87 

85 

87 
93 
67 

65 
59 
67 
76 
5^ 

32 
38 
25 
33 
25 

20 

I 

2/ 


Total 


277,000 

358,000 

23 

77 

100 

120,000 

135,000 

11 

89 

100 

21,000 

27,000 

22 

78 

100 

21,000 

24,000 

12 

88 

100 

70,000 

74,000 

5 

95 

100 

8,000 

10,000 

11 

89 

100 

58,000 

68,000 

15 

85 

100 

16,000 

20,000 

20 

80 

100 

13,000 

15,000 

13 

87 

100 

25,000 

27,000 

7 

93 

100 

5,000 

6,000 

17 

83 

100 

79,000 

113,000 

30 

70 

100 

22,000 

34,000 

35 

65 

100 

23,000 

33,000 

30 

70 

100 

25,000 

33,ooo 

24 

76 

100 

9,000 

13,000 

31 

69 

100 

18,000 

38,000 

53 

hi 

100 

3,000 

8,000 

62 

38 

100 

6,000 

12,000 

50 

50 

100 

5,000 

10,000 

50 

50 

100 

4,000 

8,000 

50 

50 

100 

2,000 

5,000 

60 

40 

100 

2/ 

1,000 

100 

2/ 

100 

1,000 

2,000 

50 

50 

100 

1,000 

1,000 

2/ 

100 

100 

2/ 

1,000 

100 

2/ 

100 

100 

100 
100 
100 
100 
100 

100 
100 
100 
100 
100 

100 
100 
100 
100 

100 

100 
100 
100 
100 
100 

100 
100 
100 
100 
100 


1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may  differ  slightly 
rom  totals  shown. 
2/  Less  than  500  stores;  exact  number  not  available. 


3te:  Excludes  chains  having  11  or  more  stores. 
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Table  21. --Turkeys:  Availability  in  retail  stores,  by  size  of  city  and  by  regions,  1956  1/ 

Fresh  turkeys 


Size  of  city 
and  region 


Stores 
selling 


Stores  not 
selling 


Total 


Stores 
selling 


Stores  not 
selling 


Total 


:  Number 

United  States  total :  8l,000 

Large  cities  2/ :  32,000 

Northeast :  16,000 

North  Central :  9, 000 

South :  4,000 

West :  4,000 

Medium  cities  3/ :  22,000 

Northeast :  8,000 

North  Central :  6, 000 

South :  5,000 

West :  3,000 

Small  cities,  towns,  and   : 

rural  areas  4/ :  26 , 000 

Northeast :  3 ,  000 

North  Central :  9,000 

South :  10,000 

West ;  4,000 


United  States  total 92,000 

Large  cities  2/ '.  30,000 

Northeast !  13,000 

North  Central '.  9 ,  000 

South i  3,000 

West !  4,000 

Medium  cities  3/ :  26,000 

Northeast 11 ,  000 

North  Central :  6, 000 

South :  6,000 

West :  3,000 

Small  cities,  towns,  and 

rural  areas  4/ :  35,000 

Northeast :  5 ,  000 

North  Central :  11,000 

South :  10 ,  000 

West :  8,000 


Number 


Number 


Percent 


Frozen  turkeys 


266,000 


358,000 


26 


Percent 


277,000 

358,000 

23 

77 

62,000 

94,000 

34 

66 

32,000 

48,000 

33 

67 

16,000 

25,000 

36 

64 

8,000 

11,000 

33 

67 

6,000 

10,000 

40 

60 

57,000 

79,000 

28 

72 

20,000 

28,000 

29 

71 

9,000 

15,000 

40 

60 

22,000 

27,000 

19 

81 

6,000 

9,000 

33 

67 

159,000 

185,000 

14 

86 

10,000 

13,000 

23 

77 

38,000 

47,000 

19 

81 

97,000 

107,000 

9 

91 

14,000 

18,000 

22 

78 

74 


Percent 

100 

100 
100 
100 
100 
100 

100 
100 
100 
100 

100 


100 
100 
100 
100 

100 


100 


64,000 

94,000 

32 

68 

100 

35,000 

48,000 

27 

73 

100 

15,000 

24,000 

38 

62 

100 

8,000 

11,000 

27 

73 

100 

6,000 

10,000 

40 

60 

100 

54,000 

79,000 

32 

68 

100 

17,000 

28,000 

39 

61 

100 

9,000 

15,000 

4o 

60 

100 

21,000 

27,000 

22 

78 

100 

6,000 

9,000 

33 

67 

100 

150,000 

185,000 

19 

81 

100 

8,000 

13,000 

38 

62 

100 

35,000 

47,000 

24 

76 

100 

96,000 

107,000 

9 

91 

100 

10,000 

18,000 

44 

56 

100 

l/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  may 
differ  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas . 

3/   Other  counties  and  metropolitan  areas  over  100,000  population. 
4/  Other  counties  100,000  population  and  under. 


Note:  Excludes  chains  having  11  or  more  stores. 
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Table  22. — Turkeys:  Availability  in 

retail  stores 

s,  by  size 
Fresh 

of   city  and  by 
turkeyB 

annual  sales, 

1956  1/ 

Size  of  city       \       Stores   ) 

Stores  not  ) 

)   Stores   | 

Stores  not  ' 

and  annual  sales      j   selling  [ 

selling   ] 

Total 

|   selling 

selling   | 

Total 

:   Number 

Number 

Number 

Percent 

Percent 

Percent 

United  States  total :   81,000 

277,000 

358,000 

23 

77 

100 

Large  cities  2/ :   32,000 

62,000 

94,000 

34 

66 

100 

Less  than  $10,000 :    7,000 

21,000 

28,000 

25 

75 

100 

$10,000-$24,999 :    4,000 

13,000 

17,000 

24 

76 

100 

$25,000-$99,999 :   14,000 

22,000 

35,000 

39 

61 

100 

$100,000-$499,999 :    7,000 

5,000 

12,000 

58 

42 

100 

$500,000  and  over :    1,000 

1,000 

2,000 

50 

50 

100 

Medium  cities  3/ :   22,000 

57,000 

79,000 

28 

72 

100 

Less  than  $10,000 :    4, 000 

22,000 

26,000 

15 

85 

100 

$10,000-$24,999 :    3,000 

12,000 

15,000 

20 

80 

100 

$25,000-$99,999 :    9,000 

18,000 

27,000 

33 

67 

100 

$100,000-$499,999 :    6,000 

4,000 

10,000 

60 

40 

100 

$500,000  and  over :    1,000 

5/ 

1,000 

100 

11 

100 

Small  cities,  towns,  and   : 

rural  areas  4/ :   26,000 

159,000 

185,000 

14 

86 

100 

Less  than  $10,000 :    4,000 

77,000 

81,000 

5 

95 

100 

$10,000-$24,999 :    2,000 

$25,000-^99,999 :   11,000 

33,000 

35,000 

6 

94 

100 

39,000 

50,000 

22 

78 

100 

$100,000-$499,999 :    8,000 

9,000 

17,000 

47 

53 

100 

$500,000  and  over :    1,000 

1,000 

2,000 

50 

50 

100 

\                                                             Frozen  turkeys 

United  States  total j   92,000 

266,000 

358,000 

26 

74 

100 

Large  cities  2/ \      30,000 

64,000 

94,000 

32 

68 

100 

Less  than  $10,000 \         5,000 

23,000 

28,000 

18 

82 

100 

$10,000-$24,999 !    3,000 

14,000 

17,000 

18 

82 

100 

$25,000-$99,999 !   13,000 

22,000 

35,000 

37 

63 

100 

$100,000-$499,999 '.        8,000 

4,000 

12,000 

67 

33 

100 

$500,000  and  over \         2,000 

5/ 

2,000 

100 

5/ 

100 

Medium  cities  3/ \       26,000 

54,000 

79,000 

32 

68 

100 

Less  than  $10,000 ,  i    4,000 

22,000 

26,000 

15 

85 

100 

$10,000-$24,999 :    3,000 

13,000 

15,000 

19 

81 

100 

$25,000-$99,000 :   11,000 

16,000 

27,000 

41 

59 

100 

$100,000-$499,999 :    7,000 

3,000 

10,000 

70 

30 

100 

$500,000  and  over :    1,000 

5/ 

1,000 

100 

5/ 

100 

Small  cities,  towns,  and   : 

rural  areas  4/ :   35,000 

Less  than  $10,000 :    5,000 

150,000 

185,000 

19 

81 

100 

76,000 

81,000 

6 

94 

100 

$10,000-$2U,999 :    3,000 

32,000 

35,000 

9 

91 

100 

$25,000-$99,999 :   15,000 

36,000 

50,000 

29 

71 

ICO 

$100,000-$499,999 :   12,000 

5,000 

17,000 

71 

29 

1/ 

100 

$500,000  and  over :    2,000 

5/ 

2,000 

100 

100 

1/  Each  estimate  has  been  independently 

rounded  to  the  nearest  1 

,000;  hence,  the  sum  of  part 

s  shown 

may  differ  slightly  from  totals  shown. 

2/  21  largest  metropolitan  areas. 

5/  Other  counties  and  metropolitan  areas 

over  100,000  population 

• 

%l   Other  counties  100,000  population  and 

under. 

5*/  Less  than  500  stores;  exact  number  not  available. 

Note:  Excludes  chains  having  11  or  more  stores. 
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Table  23. --Turkeys: 


Availability  in  retail  stores  all  year  or  in  October-December  only,  195°  l/ 

Stores  selling  fresh  turkeys 


Location  and 

:   October- 

:   October - 

characteristics 

:     Total 

:   All  year 

:   December 

:   All  year 

:   December 

of  store 

:     only 

:     only 

:  Number 

United  States  total :  81,000 

Region:  : 

Northeast :  28,000 

North  Central :  23,000 

South :  19,000 

West :  11,000 

Size  of  city:  : 

Large  cities  2/ :  32,000 

Medium  cities  3/ :  22,000 

Small  cities,  towns,    : 

and  rural  areas  h/ . . . . :  26,000 

Annual  sales:  : 

Less  than  $10,000 :  15,000 

$10,000-$2lf,999 :  10,000 

$25,000-$99,999 :  3^,000 

$100,000-$499,999 :  20,000 

$500,000  and  over :  3,000 

United  States  total :  92,000 

Region:  : 

Northeast :  30,000 

North  Central :  26,000 

South :  20,000 

West :  16,000 

Size  of  city:  : 

Large  cities  2/ :  30,000 

Medium  cities  3/ :  26,000 

Small  cities,  towns,   : 

and  rural  areas  kj . . . . :  35,000 

Annual  sales:  : 

Less  than  $10,000 :  14,000 

$10,000-$2l*,999 :  9,000 

$25,0OO-$99,999 :  39,000 

$lO0,OOO-$499,999 :  26,000 

$500,000  and  over :  4,000 


Number 


40,000 


19,000 
9,000 
7,000 
5,000 


20,000 
11,000 

9,000 


Number 


1+1,000 


9,000 
14,000 
12,000 

6,000 


12,000 
11,000 

18,000 


Percent 


1+9 


68 
39 
37 
1*5 


62 

50 

33 


7,000 

8,000 

47 

5,000 

4,000 

56 

15,000 

19,000 

44 

12,000 

8,000 

60 

2,000 

1,000 

67 

Stores  selling  frozen  turkeys 


57,000 


23,000 

16,000 

9,000 

9,000 


22,000 
17,000 

18,000 


35,000 


7,000 

10,000 
11,000 

7,000 


8,000 
9,000 

18,000 


62 


77 
62 
45 
56 


73 
65 

50 


Percent 


51 


32 

61 
63 
55 


38 
50 

67 


53 
44 
56 
4o 
33 


38 


23 
38 
55 
44 


27 
35 

50 


7,000 

7,000 

50 

50 

5,000 

3,000 

62 

38 

22,000 

17,000 

56 

44 

19,000 

7,000 

73 

27 

4,000 

5/ 

100 

5/ 

l/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown 
may  differ  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas. 

~%j   Other  counties  in  metropolitan  area6  over  100,000  population. 
4/  Other  counties  100,000  population  and  under. 
5/  Less  than  500  stores;  exact  number  not  available. 


Note:  Excludes  chains  having  11  or  more  stores. 
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TaDle  24. -Turkeys:  Sources  of  supply  for  retail  stores  selling,  by  selected  characteristics,  1956  1/ 


Stores  selling  fresh  turkeys 


Location  and 

characteristics 

of  store 


Source  of  supply  2/ 


Total 


Farm 


:        :Wholesale:Coopera_ 

:Processor:distrib-  :  tive 

:utor  or  :warehouse 


:  .jobber 


!        '^^Coopera- 
Farm 'Processor :  8  rlb"  :  tive 

:        :utor  or  :varehouse 
;  jobber 


:  Number 

United  States  total :  81,000 

Region:  : 

Northeast :  28,000 

North  Central 23,000 

South :  19,000 

West :  11,000 

Size  of  city:  : 

Large  cities  4/ :  32,000 

Medium  cities  5_/ :  22,000 

Small  cities,  towns,   : 
and  rural  areas  6/....;  26,000 

Annual  sales:  : 

Less  than  $10,000 :  15,000 

&L0,000-$24,999 :  10,000 

S25,000-$99,999 :  34,000 

$100,000-$499,999 :  20,000 

$500,000  and  over :  3,000 

United  States  total :  92,000 

Region:  : 

Northeast :  30,000 

North  Central :  26,000 

South :  20,000 

West :  16,000 

ize  of  city:  : 

Large  cities  4/ :  30,000 

Medium  cities  5/ :  26,000 

Small  cities,  towns,   : 
and  rural  areas  6/....:  35,000 

uinual  sales:  : 

Less  than  $10,000 :  14,000 

$10,000-424,999 :  9,000 

$25, 000 -$99, 999 :  39,000 

$ioo,ooo-$499,999 :  26,000 

$500,000  and  over :  4,000 


Number 

Number 

Number 

Number 

Pet. 

Pet. 

Pet. 

Pet. 

15,000 

41,000 

31,000 

3,000 

19 

51 

38 

4 

7,000 
4,000 
3,000 

1,000 

9,000 
14,000 
10,000 

8,000 

14,000 
7,000 
7,000 
3,000 

1,000 
1,000 
1,000 

3/ 

25 
17 
16 

9 

32 
61 

53 
73 

50 
30 
37 
27 

4 
4 
5 

3,000 
7,000 

i4,ooo 
12,000 

16,000 
7,000 

1,000 
1,000 

9 

32 

44 
55 

50 
32 

3 
5 

6,000  15,000    7,000    1,000   23 


58 


Stores  selling  frozen  turkeys 


5,000  40,000   48,000   9,000 


43 


2,000 
1,000 
1,000 
1,000 


1,000 
2,000 


10,000 

12,000 

10,000 

8,000 


12,000 
11,000 


19,000 

12,000 

10,000 

7,000 


18,000 
13,000 


3,000 

3,000 

2,000 
1,000 


2,000 
4,000 


2,000   16,000    17,000     3,000 


46 


1,000 

3/ 
2,000 
1,000 

1/ 


5,000 

4,000 

16,000 

12,000 

2,000 


8,000 

5,000 

21,000 

12,000 

2,000 


1,000 

7 

36 

1,000 

— 

44 

3,000 

5 

41 

4,000 

4 

46 

u 

— 

50 

27 


2,000 

7,000 

7,000 

V 

13 

47 

47 

-- 

2,000 

4,000 

4,000 

2/ 

20 

40 

40 

-- 

7,000 

17,000 

12,000 

1,000 

21 

50 

35 

3 

4,000 

11,000 

7,000 

1,000 

20 

55 

35 

5 

Jj 

2,000 

1,000 

2/ 

— 

67 

33 

— 

52 


49 


57 
56 
54 
46 
50 


10 


7 
4 

33 
46 

63 

46 

10 
12 

5 
6 

50 
50 

50 
44 

10 

6 

3 
8 

40 
42 

60 
50 

7 

15 

7 
11 

8 
15 


1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may 
liffer  slightly  from  totals  shown.  ...  „.  „„„  00i -,.,.,_. 

2/  Stores  counted  individually  by  each  source  of  supply  used;  percentages  are  based  on  total  stores  selling. 
3/  Less  than  500  stores;  exact  number  not  available. 
4/  21  largest  metropolitan  areas. 

5/  Other  counties  and  metropolitan  areas  over  100,000  population. 
5/  Other  counties  100,000  population  and  under. 

Tote:  Excludes  chains  having  11  or  more  stores. 


-  kk  - 

Table  25. — All  fresh  poultry:     Retail  stores  selling  on  self-service  and  service 

basis,   1956  1/ 


Location  and 

characteristics 
of  store 


Stores  selling  fresh  poultry 


Total 


Self-service 


Service 


United  States  total, 


Region: 

Northeast  — 
North  Central, 

South , 

West , 


Size  of  city: 

Large  cities  2/ 

Medium  cities  3/ . . . . 

Small  cities,  towns, 

and  rural  areas  kj . 


Annual  sales: 

Less  than  $10,000. 
$10,000-$2^,999-.< 
$25,ooo-$99,999..« 
$100,000-$^-99,999. 
$500,000  and  over. 


Number 


2^8, 000 


61,000 
61,000 
96,000 
30,000 


69,000 
59,000 

119, 000 


75,000 
to,  000 
92,000 
36,000 
5,000 


Number       Percent     Number       Percent 


23,000 


3,000 
6,000 
8,000 
6,000 


4,000 

7,000 

12,000 


9   225, 000 


5 
10 

8 
20 


6 
12 


58,000 
55,000 
88,000 
2k, 000 


65,000 
52,000 


10  107, 000 


91 


95 
90 
92 
80 


9k 
88 

90 


4,000 

5 

70, 000 

95 

2,000 

5 

38,000 

95 

6,000 

7 

86,000 

93 

8,000 

22 

28,000 

78 

3,000 

60 

2,000 

ko 

l/  Each  estimate  has  been  independently  rounded  to  the  nearest  1, 000;  hence, 
the  sum  of  parts  shown  may  differ  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas. 

3/  Other  counties  in  metropolitan  areas  over  100,000  population. 
kj     Other  counties  100,000  population  and  under. 


Note:  Excludes  chains  having  11  or  more  stores. 
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Table  26. —All  poultry:  Retail  stores  selling  and  promoting,  1956  1/ 


Location  and 
characte  ristics 
of  store 


United  States  total, 


Region: 
Northeast 
North  Central, 

South , 

West , 


3ize  of  city: 

Large  cities  2/ 

Medium  cities  3/ 

Small  cities,  towns, 
and  rural  areas  4/ . . . 


Annual  sales: 
Less  than  $10,000 
$10,0OO-$24,999.. 
$25,000-$99,999-. 
$100,000-$^99,999 
$500,000  and  over 


Total 
stores 
selling 


Number 
248, 000 


61,000 
6l,  000 
96,000 
30,000 


69,000 
59,000 

119,000 


75,000 
40,000 

92,000 

36, 000 

5,000 


Stores 
promoting 


Stores 
not 
promoting 


Number      Percent    Number      Percent 


71,000 

18,000 
22,000 
20,000 
12,000 


21,000 
19,000 

31,000 


11,000 

6,000 

25,000 

25,000 

4,000 


29   177,000 


29 

U4,ooo 

36 

39,ooo 

21 

75,ooo 

39 

19,000 

30 
32 


48,000 
40,000 


26    88,000 


15 
15 
27 

69 
80 


64,000 
34,ooo 
67,000 
11,000 
1,000 


71 


71 
64 

79 
61 


70 
68 

74 


85 
85 
73 
31 
20 


l/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence, 
ihe  sum  of  parts  shown  may  differ  slightly  from  totals  shown. 
2/  21  largest  metropolitan  areas. 

3/  Other  counties  and  metropolitan  areas  over  100,000  population. 
5/  Other  counties  100,000  population  and  under. 


fote:  Excludes  chains  having  11  or  more  stores. 
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Table  27. — All  poultry:  Retail  stores  promoting,  by  types  of  media,  1956  l/ 
^ Stores  promoting  poultry 


Location  and 

characteristics 

of  store 


Total  2/ 


By  selected  types  of  media  3/ 


News- 


Store 


News- 


Store 


'Handbills*  B'?re  •  Radio  ■  "c"°"  'Handbills-  """""=  •   Radio 
papers  : :  posters  : :  papers  : :  posters: 


Number 


United  States  total. 


Region:  : 

Northeast :  1*3,000 

North  Central :  1*4,000 

South :  37,000 

West :  25,000 

Size  of  city:  : 

Large  cities  5_/ :  46,000 

Medium  cities  6/ :  1*2,000 

Small  cities,  towns,  and    : 

rural  areas  Jj :  58,000 

Annual  sales:  : 

Less  than  $10,000 :  20,000 

$10, 000 -$24, 999 :  11,000 

S25,000-$99,999 :  49,000 

$100,000-$499,999 :  56,000 

$500,000  and  over :  10,000 


Number 

Number 
37,000 

Number 
78,000 

Number 

Percent 

75,000 

13,000 

50 

15,000 
24,000 
18,000 
18,000 

10,000 

12,000 

11,000 

4,000 

29,000 
20,000 
18,000 
11,000 

3,000 

3,000 
5,000 

2,000 

35 
55 
49 
72 

16,000 
22,000 

12,000 

12,000 

32,000 
22,000 

y 

4,000 

35 
52 

Percent   Percent   Percent   Percent 
25       52       9 


37,000   13,000   26,000    8,000 


64 


23 
27 
30 
16 


26 
29 

22 


67 
1*5 
k9 
kk 


70 
52 

45 


7 

7 

14 


V 
10 

ik 


7,000 

4,000 

12,000 

1,000 

35 

20 

60 

5 

k,  000 

2,000 

8,000 

V 

36 

18 

73 

V 

19,000 

13,000 

30,000 

3,000 

39 

27 

61 

6 

35,000 

15,000 

23,000 

5,000 

62 

27 

in 

9 

10,000 

3,000 

6,000 

3,000 

100 

30 

60 

30 

Stores  promoting  broilers  and  fryers  only 


United  States  total :  70,000 

Region :  : 

Northeast :  17,000 

North  Central :  21,000 

South :  21,000 

West :  11 ,  000 

Size  of  city:  : 

Large  cities  5_/ :  21,000 

Medium  cities  6/ :  19,000 

Small  cities,  towns,  and    : 

rural  areas  TV :  29,000 

Annual  sales :  : 

Less  than  $10,000 :  11,000 

$10, 000 -$24, 999 :  6,000 

$25,oco-$99,999 :  24,000 

ilO0,0O0-$U99,999 :  24,000 

$500,000  and  over :  4,000 


33,000    19,000    38,000     6,000 


1*7 


27 


5k 


6,000 

it, 000 

12,000 

1,000 

35 

24 

71 

6 

.1,000 

6,000 

10,000 

1,000 

52 

29 

48 

5 

9,000 

7,000 

11,000 

3,000 

43 

33 

52 

14 

7,000 

2,000 

5,000 

1,000 

6k 

18 

U5 

9 

7,000 
9,000 

17,000 


6,000 

6,000 


14,000 
11,000 


2,000 


7,000    14,000     4,000 


33 

47 

59 


29 
32 

24 


67 

58 

48 


47 
11 

11+ 


3,000 

2,000 

7,000 

1,000 

27 

18 

6k 

9 

2,000 

1,000 

4,000 

V 

33 

17 

67 

y 

9,000 

7,000 

15,000 

1,000 

38 

29 

62 

1* 

15,000 

7,000 

11,000 

3,000 

62 

29 

1*6 

12 

4,000 

1,000 

2,000 

1,000 

100 

25 

50 

25 

1/  Each  estimate  has  been  independently  rounded  to  the  nearest  1,000;  hence,  the  sum  of  parts  shown  may  differ  slight]; 
from  totals  shown. 

2/  Stores  counted  individually  for  each  type  of  poultry  promoted. 

3/  Stores  counted  individually  by  each  type  of  promotion  used;  percentages  are  based  on  total  stores  promoting.  Less 
than  500  stores  used  television;  exact  number  not  available. 

4/  Less  than  500  stores;  exact  number  not  available. 

5/  21  largest  metropolitan  areas . 

6/  Other  counties  and  metropolitan  areas  over  100,000  population. 

J]   Other  counties  100,000  population  and  under. 


Note:  Excludes  chains  having  11  or  more  stores. 
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